




, 
• A reat.1ife vilual of your product in UIO . ~ •• to ran conawner interest to "want .. 

It-now" oppeall . . t 
~ It. sCientifically dalsned. d!.tlndive ""demark, and InatanUy vlalbi. bniwl 

and product identification :: • to capture c:onaumer attention. build package 
recopitiOlll .: ~l .: 

• Ide .. for related.item tie-ina or premium promotiODl ••• with • rare oppor-
tunity for multl~ure advertilina at i!O 'edt. coati · . ' 

., . I 

I ' ..... 
• Economical. too • •• looks Uke ~ a luxury carton but cc.ts far leu than you 

thinkl " 
. '""' I: ~.: ~ , ',J 

Your package, too, can lain hard-tellinw ad; ertiainl or promotional power-••• and irlcreued 
aellina; vigor over related producb 81 weill W,rite Ul

J 
today to tearn bow. 

bllC'Ull'l'l attic.: 

,oj;'(." ~.. h 

It' ,. 

,,' ., 

/, , 
MACAlONI PACKAGING 

• W....", DI'IhIon: ... 
ROSSOTTI CAlIfORNIA LIlHOGRA1H ~,. 

Son frondeat 24, CoUIornIo Il 

A ,.Uab,. 
y. 

"'-1'. .' c.nnt DMaIon: 
• f •• R05.5OTTI MIDWUT.LqHOGlAPH 
,: CNcicIF 10, III .... ROSSOn! UTHOGRAPH COIU'OAATION 

Hew I4Irv-n. New JeM)' 

..... 0fflMt1........ • ...... • .......... • ........ • lM~ • 

" 
, \ 

" ,~ 

Amber color means quality when 
you buy Semolina and Durum Granular. 

Uniform amber color, every 
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·REGIONAL MEETINGS 
THE businCA ' outlook Waf one of 

the prime topics of discuision at a 
series of rellona! meetlngs on the West 
Coost 'imd then Chicago in early March, 

Macaroni \ lales have been runnln.: ' 
between leven' and eight per cent 
ahead of a year 8110 for the first quar~ 
ter of the year. Reasons advanced In
clude an earlier Lent, 1013 of national 
pUblicity and advertising, and recel
slon talk. 

San Franclaco 
In &W Francisco, Dick Oddle, small 

buslneci consultant for the Bank of 
Amenc', observed that the recession 
had been .potty and an upturn was In~ 
dleated by acUvity' In the .tock mar~ 
ket, He concurred with the .latement 
made recently by Walter E. Hoadley 
of the Arnutron, Cork Company. Mr. 
Hoadley observed that today the po
teritlal of business to 'soar In the 1960'. 
Is .tlll' very ' real, although ,the fint 
half of the decade wlll sec moderate 
ialm and setbacks. He said that many 
chaniet at I the outset of the sixties 
were not thorou&hly foreleen or un
derstood. 

Amonl these chanies were foreign 
competition, new costs, prices and pro
ductivity, the role of money and cred
it, and the outlook of the new admin
istration. Hoadley slated that during 
the past year "disappointment" h81 
probably characterized mOlt views on 
bualneu. ''The public has been given 
a peulmlatlc slant In recent months. 
but economic facla don't watTlmt these 
sour views," he said. 

"Attention , hu been given to the ' 
seven or eliht out of each 100 persons 
who aft! 'unemployed, not to the 92 or 
93 employed 'which I.J a newall-time 
employment total." He also mentioned 
that the fraction-of-one·percent cut In 
penonal Income has been pointed up 
and '!to hlah rate of perSonal sav· 

St. ,} r,..dlCe Midi .... Sealed, left 10 rllht, Geo,.1 Peollnl, Vlnel"t D.Do .... nleo. Fronk 
CaIf.,.hI, TOM D.Do .... leo. Standing, Ie I to right, JOI Plnonlnl, Richard Oddl •• Richard 
M.dl ... , Do ... I .. le M.dl ... , and Loub MUIII., 

lng and financial Improvements of 
mOlt families. 

Outlook Brighter 
Hoadley said a number of factors 

give us an Insight Into the bwlness 
outlook. Good weather alread)' has 11ft· 
cd the public's general psychology and 
better tlmca lie ahead with spring and 
lumnler. Inventories are now low and 
are not Ukely to depress much further. 
"Production I.J steady, home building 
I.J up, and consumer credit oulatand· 
Ina is declining," Hoadley said. 

"No new al1·out boom ls in sight, 
gains will be moderate, and not all 
areas, industries, and . companies will 
feel the same 11ft In business condi· 
tlons," 

Hoadley said that despite a definite 
pickup In the ei.'onomy, there will be 
no chance for bwlnelos to relax. He 
called for an above average, specific, 
Indlvldulll performance by company, 
product, and man as easentlal to suc· 

The audio·visual presentation of 
"The Fabulous Von's Story" as pre· 
pored by Supermarket Merchandising 
mflgazine was shown 8S a means of 
meeting marketing problems of the lix· 
ties. 

S .. Ule 
Good aUeJ1J.ance at the Seattle meet

ing Includoc=d representation from all 
of the IT.acaroni manufacturers In the 
area. F..nest Scarpelli, Charles E. Pope 
and I'hll Schwarz of the Porter·Scar
pelll firm came up from Portland. 

V. DeFelice. a 50 year veteran of the 
macaroni business, came with his Ion 
FlI from the U.S. Macaroni Company 
In Spokane. 

Joseph Merlino and hls son Ernest 
represcnlro Major italian Foods of 
Seattle, while Mission Macaroni Com· 
pony WWl host ot luncheon and had as 
Jelegates Paskey DeDomenlco, Guido 
MerIlno, Armand Favro, Howard Sla
ther, ond their advertising representa. 

(Continued on page 30) 



The Faliulous Von's Story 

THE edltorl of Super Market Mer
chandlllni lu t year publlahed an 

article called ' ''The Fabulous Von's 
StOI')'." B1lIed u a preview of lracer)' 
marketlnl In the stxtle. It has been 
cOndensed . into an audlo·viaual pfel.
entation which has been .hown at re
gional meetinp by the National Maca
roni Manufacluren Auoclatlon at Seat
tle, San Franciaco, Lot Anlelea and 
Chlcalo. 

Von's Orocel')' Company .of Los An
lelea wu ' chosen for Intentlve study 
bl!caule It it located In one of the na· 
tion'. toulhest markell. They have 
been able to attain a $3.5 million year
ly averale .. Ies volume per atore
the hllhe.t amonl all major .d ,alns in 
the country. Throulh Ita recent mer~ 
ler with Shoppinl Bal, Von'a total 
salea are currently runnlnl at a rate 
close to $200 million annually. More
over, In 1959, Von'e enjoyed the belt 
net proftt ratio, after taxel, of any 
major chain: 2.28 per cent. A " P made 

, 1.03 per cent; Sateway 1.5 per cent; 
Kraler 1.33 per cent ; only Wlnn·Dixle 
In the relt at the top 10 did better 
than two per cent tuminl In 2.15 per 
cent. 

1 • ..IImbf-'!.I!I....f:!a:I~ A nurn- live p~Ud-and a t1~y proHt of over t 
ber of prolnmslve Chollns have Just re· $1,200 beside •. Even more Important. { 
tenUy bealtn to IrasP the broader po. Von', know. that the Itrale,y pulled 
lentlalltlet (if electronic data proetlll- more cu.tomen into ita ltara-and 
In. equlpmenL Heretofore relce_ted to tbelr _vere,o purchase wu larler than 
the ordlnarv omce and warehouse le- flormal II a felulL 
countlnl pnx:eduretl, IOphlsUcated data The moral 1a thil : without the help 
processing ,Systems are now churnlnl of electronics; the averaie retaller 
out an entirely different kind of intor- could have taken a severe bellin, on 
matlon which transtomUI merchandls- B . imllar promotion. Von'" w lna the 
Jn, from WI art Into an almost prec1se concept of Merchand1se Enlineerin" 
science. made ' the right declilolll. These en-

In etTed, the merdtandlJer Jnd Be- abled the chain to let optimum multi 
countant have Joined handl. Electron· and enhanced the company'. total 
lei Is ready to provide a new me8lure proftt picture and CUltomer pull~,
"f retaJlinll perl'onn.nce-the dollars- power. 
clJld-cenh Coreca. t at any tale. ellort. 
At 8 time when Increuinl competitive II COlli Money 10 Sen 
preUUle1 can reaUy punlah a bad mer- Why Ia mert:handlae en,ineerinl be-
chandillni dec1alon, the traruaiator. cominl 10 meaningful to the mukeler 
punched card and malnetic tape are or advertised brancb? The Von' •• Iudy 
.~ eratdlrul a new era oC profitable .ell- show. that It COlt. money to sell more 
inl throlJlh scientific marketinl. merchandLH. And, the manufacturer 

2 . .!!1Y:DCed Pfomolloru A method needl to know more about how much 
which aUempta to evaluate the ellect is involved In lelllni hb; own produc1a. 
of a liven product promotion on the He should be able to predict the dol· 
sales IH!!:lormance ot othcr merchan- lar net proftts a retailer can expect 
dile-41li well aa on the overall . tore from te111n, hil merchandlae under 
profit. I certain promotional conditioDl, He can 

3. Th l! Product Explollonl The trend face up to the chaUenle of the com
-exetn91lfied by Von'a-I.o increase puler ale by alao usinl the aclent1ll.c 

Brandolog, the variety of food producta on Amer- approach to help refule the retailer. 
Von's practice what Super Market ica' •• upcr market .helves. Thla de- Cl')' over Jack of profits on hla prod

Merchandl. lnl cslll brandolOff - the velopmtnt it makinl more anel more ucti. 
.clence 'of uslnl advertlJed branda U chains realize they mUit start to pro- He can help retallen betler under· 
the foundation for an overall merchan- vide (:omplete food Itore..-oller their stand the law of dJmInbhinl returns
dl.lnl and promotion prolnm. Von'. custonlerl the lrealest poulble .,Iee- to help them let the lnaxlmum promo
carrie. more top·brand IfOC',.y Item. Uon-- II they want to keep them com. tlonal value from hit produd. with a 
In It. warehouse Invento~ than any ina buck to their .tore&. minimum of rilk. How1 By comlna. to 
comparable chain, and make. promo- How did Merchandise F.lIllneering the retailer with e. tablbhed promo
tion of advertJtcd brands pay 011 In a .... ork at Von'a? Here's an example. Uonal prognml. These .hould include 
bll way, Von'll wanted to promote a weU~ aUlletted schedulea for featurinl the 

The . tatb tlcal portioDl of the Itudy kno Vin IfOCel')' product by featurinl product-with realiltlc price structures J 
took Super Market Merchandlslnl It iiI. relular Intervab with a. lower which will anticipate resultt in ~fmII 
. ome .Ix monllui to complete. And price. Thb \liould of course Increase of Increued ules, lreater cUitomer at-. I 

. Ince chain buyen make their pur- its tales, but would the company still traction to the atore, and minImum riJk 
chase. on the buiJ of warehouse move· make money on the item? Or inltead ' of reduced profit dollars to the retailer. 
menl-not ahelf movemen" they con- lake a lou? Von'. knew It had to aac- WhIch maket' more aente - dollar 
centrated their attention on the rela· riflce lOme prollt to ,et reaultt, but profitt or percentale markups? ThIJ 
tiollJhlp between the ,racery ware- just how much1 new retallinl en callJ tor the el1mlna-
hoUle Inventory of 3,431 Items and tlon of talk about percentale mark· 
shlpmenll of these products to Von's Mac:hln.N aln Au .... ,. upt. Actual profit dollara are what IU- l' 

27 atore •. Thit Involved the annlYl lJ of The machines and .tatltUclana lave per market. UJe to pay their · bUb and 
over 3,600,000 cues of mert:handlse Von'. merchand1serl the answen- stockholder dividends. 
sold by the chain durinl a 48·week when to promote '" how of len, how to Until now manufar.turen have UlUal· 
period. price It. Reiult: They developed a pro- Iy lacked knowled:le of individual 

As a reault, the Super Market In· ,ram under which the product wu , product - perfonnance at retail leveL 
dust!')', tor the first time, haa obtained featured at a more attracUve price dur- The Von'. study helpa flll th1t ,ap, and 
realistic Cacta on the total proftt plc- ina certaln ,Iven weeki of the year, pointa the way to methodJ which can 
lure of the Il'OCery department. Thb cott Von's more than 11,000 profit develop continuinl lnfonnation ot th1J 

Three v I tal markellnl concepts dollars durinl 1959, But It resulted In type on a refUter bula. When the 
emerlled from the study. " more .. lea by far than any competl- (Continued on p'ale 26) 
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THE LEGEND OF DOUGH MEN 

During the 13th Cent ~ry, bakers In Germany made a 
pradl« o( ( •• hlonlng dough Into I.,g< •• ymbollc flgu .... Th ... 

they baked and .eNed .. brt:ad. The unique IIsurn rnembled 

mt:n, .lart, .word., bird ••• t:alhell •• and the like. Called 

douSh men by their orlslnatort, these food product. presently 

. wt:re brousht by German merchant. to Genoa, Italy. At flnt, 

the Genoete were reluctant to buy them because of their larse 

fonn and hlSh price. To the merchant. they protuled, "Ma Caronl", 

whIch today Italian dlctlonarln slve .s meaning, "Sut 

It I. vf:ry dear". Thu.,In order to obtain new trade, the 

Germ.n. found It wile to uduce the size of the douSh fonn. 

and to reduce the prices proportionately. Yet .transely 

enough, the name slven to thue unu.ual flsure. never chansed. 

The .maller douSh men .tlll were callrel MacaronI. 

"Hlghe" Quot/l)''' hot alway, b .. n 'h. ,ymbo' whkh hal guided 
,he milling 01 King Mldo. S.molino. 

~~n~ D~~1UM "RODUCT. 

W..,::t MINNI!APOLIS", MINNI!80TA 

l -~ 



New Canadian Macaroni Operation 
THE newest cntry In Canada's dy

namic food manufacturing indus
try, Roml Foods Limited, Weston, On
tarlo, is now producing on a 24 hour 
pcr dol' bns". Two modern production 
Iinell IIro running spoGhettl, mocaronl 
ond noodle products, bound for Cana
dilln tables. 

A. S. May and Compony have been 
appointed brokers for the complete 
Roml line. The company has be!." run· 
nlng a series or dinners (or chain store 
executives to Introduce the plant, llrod
UCII, pn~klliling and pians. 

The live-wire new urganlzation stems 
trom the pip«! dreams of seven men, 
none of whom hove eyer been in the 
busluclI bc(ore and only one of whom 
hIlS ever had contact with the food In· 
dustry at aU. But the new orgnnlza. 
lion con call on plenly of macaroni 
knowhow-IOO years of It-from an 
italian macaroni-plant owner who has 
come 10 Toronlo to supervise the proc
ess. 

Bhowplece 

Roml Foods Limited went Into pro
duellon at the beginning 01 the year at 
their new ~I,500,000 showpiece plant 
at 115 Rlvalda Road, Toronto (Weston), 
JUst west of HiGhway 400 as It heads 
north out oll'.lC city. The plant has on 
area of 50,00,) square ' ('Ct, ot which 
20,000 Is worehoUl!e space. 

The), arc shooting for thCl Ontario 
market first, but they have their eyes 
nrmly set on Quebec as the next log
Ical step to going national. And they 
are actiVely explorlnll ti,e po,-;ibllities 
01 export 10 the United Kingdom, ltaly, 
the Caribbean and South America. 

The Idea was Iwo and a half years 
ago spearheaded by dynamic Sam Sor-

Hu"d"tI ,ee,. of macaroni knowhow Be be· 
hind Sel,eto,e III c.cco'. lobofotory te,ls. 

8 

bora, Taronto real estate tycoon and 
managing director of Victoria Insur
ance Company with head offices In 
Milan. He gathered around him a group 
of building material monufacturel'l
Remo De Carll. Mel Durie. John and 
Primo PennacheUI; Vincent Paul, sen
ior partner of a flrm of accountants: 
and Tl.>d Pasquale, Jr. of Unieo food 
distributors. 

Together they worked out detail! (or 
their venture Into the food Industry. 
MAcaroni was chosen because "there's 
a tremendous merchandising Job to be 
done here." 

Rami has gone to the fountainhead 
for macaroni knowhow. They have 
brought over Salvatore DI Cecro, o ..... n
er 01 a macaroni plant in Rome, Italy, 
who has been In the business for 35 
years. He Is thoroughly familiar with 
his materlal!-hls plant works exclu
sively with Canadian products, and his 
family has speeialized in macaroni pro
duction for over a 100 years. 

Financing of the new plont was or· 
ronged In conjunction with the Indus
trial Development Bank, with stock
holders putting up rather more than 
half of the money for the $1,500,000 
plant lind the remllinder coming from 
IDB. 

Mark.Ung Targ.t 

Flnt target ill the rich Ontario mar
ket with around 40 per cent of Can
ada', macaroni consumption. Rate of 
growth and progreSJ made there will 
determine how quickly Roml moves out 
Into the wider neld. 

Initially Roml will be packaging un
. der their own label and will also pro
duce a line for Pasquale Brothers un
der the Unlco label. 

"We look on Unlco as a valued ard 
respected partner," says Director of 
Marketing J. C. Grieco, "but our mar
keting policies will be In no way tied 
up with Pasquale Drothers. Romi plans 
to ,tand nnn on its own two feet." 

And the)' arc not planning to restrict 
themselves to macaroni only. "We have 
o C<''' ,Iete processing, marketing and 
distribution set-up," comments Mr. 
Grieco, "and we are willing and able 
to provide any or 011 of these services 
(or others who wish to take advantage 
of them." 

What they are looking for: products 
with real potential which can be mar
keted with a little imagination. 

The marketing plan has been worked 
out In greatest dctail, in conjunction 
with Breithaupt, Mllsom Limited, ad
vertising and marketing agency, who 

"W.',. .I.htl to make money thll flnt 
yrar," sovs marketing manager J , Cltorln 
G,leco. 

came into the pkture last July and 
have been putting In a lot of time on 
It ever since. 

The administration section of the im
posing building includes spacious of· 
flees, a starr dining room and a wash
room with shower. All workers will be 
required to shower dally before put· 
ting on the white uniforms which are 
mandatory for everyone In the proc
essing area. 

Roml is planning to hire a 
ecoliNOllst, and the luxuriously Htled 
kltcht ·J, !lnd dining room will be made 
available to housewife groups wanting 
to update their knowledge on uses for 
m acaroni. 

Bulk Flour Handling 

Rami claims a nrst in Canada (or 
taking bulk delivery 01 semolina. Bulk 
tank cars will drive to the north end. 
couple their hose to the pipe outlet 
and pump the semolina direct Into two 
75,000 pound bins. Two other bins will 
hold different grades of dur.'.m nour 
for mixing purposes to Insure a gluten 
content wlih eXllctly the right elBJ
ticlty and strength for the de.lred 
product. The bulk handling equipment 
was supplied by Day Company of 
CanlJda. 

Bins discharee to a screw tonveyor 
and pass through a vibrating streen to 
the surge hoppers. From there the 
semolina goes into one 01 two lInes
the short cut press extrudes Ihells, el
bows and noodles ; and the lon, cut 

THE MACARONI JOURNAL 

Me. "lIIt 01 liS Rlvaldo Rood, Weston, Ontario. hos on ::lIra 01 Proculln. room In coune of con,lructlan highlights speCial humid· 
50,000 ",uore feel, of which 20,000 Is worehou,e spoco. ilV ontrols on drying cobloo" 1I00g culs left). 

produces spao;hettl and spaghettin!. attention has been paid to this by fits who plan to lose money for the first 
7he preases work tOntinuously. The:.' means of Honeywell humidity record- two to three yenrs," says Mr. Grlceo. 

are uf the most modern design, from era coupled to Indltating Instruments "We're aiming to make money the first 
Ambrette Mt.chinery Corporation 01 and relays which shut down the op- year." 
New York, which also provided the eration when tho desired end-point has 
drying unlu. been reached. 

The st:ort cut products pass to a In addition, samples arc laken (;IT at 
conveyor belt and ore then dried In hourly Intervals and tested In the lab
two stages. pllS~ ing slowly ,Ilong stoln- oratory for moisture content, gluten 
less steel wire mesh conveyors through and I trength. 
the preliminary and the polish dryers. The dried product goes Into a hold
Tatal through time Is around 16 hours. Ing room where It remains until it Is 
The dryers are of wooden construction required for the packaging room. 
-metal does not lIand up to the con· The processing room will produce 
stant humidity and causes condensa- around 1,500 pounds of product an 
tlon problems. Drying is carried out by hour. 24 hours a day. It is capable of 
blowing In steam under carefully ton- a third as much again, but this Is the 

School Food Services 
More than two billion meals arc be

Ing served annually In school to some 
13 mlllhm young people. More than 
62,000 schools serve school lunthes. 
These are just a few of the Impres
sive statistics In an area which alTers 
business and industry enormous pos
sibilities for activities which would 
benent both the sponsor and the schools 
-school food service!!. 

trolled conditions. optimum throughout to guarantee a COlt Cut 
The long tut products made up to first quality product. 

221,1 Inth lengths are hung on ano- There will be a maximum of six peo
dlzcd aluminum sticks and travel on pic per shift required In the processing 
conveyors lor about four hours through room. 
the preliminary dryinG stage. The 

SanU.Uan Str .... d stleklS are then loaded onto hand 
truckJ and moved into a series 01 sev· 
en fl.lish drying chambers - also of 
wooden construction. 

Steam is again Introduced Into thcse 
chambers, and poWerful fans insure 
efficient circulation to 011 parts 01 the 
area. The fans reverse direction aulo
matically every 120 minutes . 

Rami hIlS included a number of Its 
own modlflcatlans In the equipment. 
Inciuding a redesign of the switch 
paneis to make them completely auto· 
matlc push-bulton operation. 

Close humidity control Is of top Im
portance in producing a ftrat-class 
macaroni product which will retain 
fhope and luture In cook In". Great 

Great aHention has been paid to 
maintaining highest sanitary standard!! 
throughout the plant, and partltularly 
In the pl'Of'esslng area. Walls are com
pletely tiled and there Is a pointed c('
ment ceiling. 

The short-cut lines will be paeka{lerl 
completely automatically, while the 
lone goods packaging Is automatic with 
the exccptlon of the weighing apera
tlon. Rates arc 50 packs a minute. The 
patka"lng room will work on an elght
hour-doy shUt basis with girls handling 
the entire output of the plant. 

The new t ompany is aiming to get 
Into Its stride last In this compelltlve 
market. "We're not one of these out-

Extensive work-load studies 01 office 
uperations Is sovine AMP, Inc. close to 
$25,000-six per ccnt of total office
this year. "ThOUGh we've II heavier 
work load," says Personnel Director 
Richard T. Tyner. "we huven't hod to 
hire new people because of Improved 
orgal,lzation and pnJeedurell." 

Salesman Inventory 
• Maxwell House ColTee kcep!! II Man
power-Resourtes Register with up-to
dole Information on evel'y Maxwell 
House saler;man. In addition tn all tesl 
data, it has supervisor's ratings ul th l.' 
man and a current estimate of his 
readiness ' advancemen t. When 
Sales wonts ' .,) fill a new position, the 
Register helps takc the gueSlLwork ou t 
of selection by providing Immediate 
and standardized Intormation un every 
possible candidate (ur the job. 

T ... II Iooi& at lhe unort new pockoges, speclollv designed for volume Impulle soles ood lo,t turnover by M,rt ell"e 01 Brellhoupt 
Milsom ood BenMJn lImiled. This peckoglng feotures the product and brand nome an Ihe frool ponel and on enlldng fec lpe on Ih~ 
bock ponel, bolh lithogrophed In four colon. 
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DEMACO - the full line: 

SHORT CUT PRESSES, AUTOMATIC SPREADERS, 
SHEET FORMERS, SHORT CUT DRYERS, NOODLE 
DRYERS, LONG GOODS PRELIMINARY DRYERS, 
DRY;NG ROOMS. 

THE MACARONI JOURNAL 

.'/.. 

• Only Demaco's new direct canning spreader offers you the unique advantages of a spreader 
with an accurate measuring system plus direct feed into cans. All originated, engineered 
and manufactured by the same company. This results in unequaled flexibility and provides 
the greatest possible degree of freedom for the operator and the process planner. 
If you are planning to can spaghetti and want this investment to pay back full dividends 
--come see the Demaco direct canning spreader. Make sure the press you choose offers all 
the important features that Demaco offers you. 

Write in for 16mm film !ihowin~ the Demaco can spreader in actual operation. 

De FRANCISCI MACHINE CORPORATION 
45-46 Metropolitan Aye. • Brooklyn 37. N.Y. • EVergreen 6.9880 
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SAN FRANCISCO HOLIDAY 
H CII.IIlA \ ' 111 011:;1/ 111. ' d, ' I ' IIIt·" 11 " 

Api'll 1 ~" Ut: t" San rr; .. wi~{·". 

1111'.'11111: pl:ll"- I". lh, ' r]ft~" ""\' I ' lIlh 

Annual C"I1\', 'nll"n ,,[ Ilw Nall"II;.J 
l\!Ut'an'lI l Mal\ur;lI'llIn'r~ 1\ ,,~, "· IltI]"Il . 

1I, ·adqIWI"I"I" .• \\' ,11 110' HI till - f;Ull"U :< 

Mu rk lI"p klll" 1I,,\ pl. Dalt-· an- Jul~' 

II · I:! · ' ;\ \\' ,Ih II 1I",lId or Dirt'l'\ol''' 

rlll ' I ' tlll~ and \ " ,11111111" '1' !'o""""'lb "dll,t! · 
"It·d I',r M"nilIlY. July 10. 

Till ' ,·(lil" .. ,. "I 1I,,1It111~' ,.a,\' it j" nlll 
I'U",\' ,,, Ihlllk "hjt-I-t ln·ly "r Sail FI'lHl 
'·1 "'· ... III" 1'·~I ' lid . IIll' 1I1~· lh. lilt' "pi'll 
p,'r!' ,,, ' III dlll lo: lIIJ.! . ElllrUlln·d with 
IIl1'il' ~ lIbJt·t · 1 IIwy ,·"dairn nil that IHI" 
h"I ' 1i ,,!lid "I Sitn Fnllll"",'u IUI"Ilt'd lIul 
h i he 11'11.' : 1111' 1"1:1'1111 fe"\,, "n fat'l: th, ' 
myth j" plum n'ahl~' III falwy lin'",,: ,hi' 
:- Iw ll bl · \\· .ldll ·~ ~" I1IUIl.\· "cII"ibh' n1t'~ 
and \\'ollll'n II "<Ulllol hi' tli~nw;"I ,.1 H' 
,I 1II.:II1I'nl. 

L .. Ut,,, 
SIUIII ' la lJl'I ~ 1" 1" S,III FI',tI\('i ~ I'" aft ' 

fnrnHtal' : galt·\\"II.I· h' lilt' Orlt'nl . linan · 
('m l 1'1I1111a! II I Ih. · \'·l'sl. and willi! 
Alu"ku lind IIII \\,UII h'''k "n "Iah·h""dl 
I!lt' I·nd "I Al1l1'l' lI'lt '~ \\' I' ~Il' l'Ill g TIIi' 
plm'p dl ''' I 'I'\'''~ 11 IIlIlll!' 11111 I" h, ' lI),!h" 
1.1' IJI',,'''\\' I'cI - 1111'1 .. "p"lI" AIII"II)'! lilt' 
\\' ''rlcl'~ I11I1J"1' "IIIl '~ II IS .-l1lO1ll - OIh" ul 
.MUUJII ._"Ilb .. \ '1'1 II I ~ Ihe nly I" lilli, 
!i"ll ,; IIl'1l1 g \\' 1111111 , ·"I\Ul1l1ll11l! dl~IHII"" 

Hilt! IU ',\'"ud. II I.- .. II IIpp.·,oImg .""unc 
d ly: II ,', ,1111' I" \U"' lI1i11l,; II". ,,"I.\' \\'lIlt 
II .. · (j"ld lIu ~h " I \!I ~ ! I . ;11111 11 1111(1\" " 

\\"1'/11 l1Ia ~~I \' I ' J\ ·huLldllll! arlt-.. Ih,' 

I', illhquakp Hud till ' "I J!UUi. YI'1 l"dllY 
II PI""JI"'h 1I11 ill Hlj.!" Ihat lilt' w h"I. , 
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Vic" hom Ihe Top ...,1 11'0: Mo,k , .... Ih the 
Golden Gale S"d;;;e ,I> ,I .. t'ocl.g1ound 

w"rld l'I 'I·ItI-!IU Z, 'S, all 1IIH1,." Ih"t , ' !II ' 

butlit's l 'ulllll"l '. ~ "fllll"tU' III1 "I" I"-It,, 
;ttld ;1 ."I{·:'''.-III';II1' '' · Ih, .1 , 'all IlIk, ' , ' I'PI! 

!I\I' nSI' Hnd PI""hlt-I";III"1l "I lilt' h. ·al, 
n ik tn ,, 'nd. ' SUi'l l IIIIHhllt '~ k"I'p :-;;,n 
Fl'h:l,"S,'" III ,I 1" llInJ,! h"Ll "I m llo'I' a ' 

li"n lind PI"I ' \"'nl II~ ._,wtal I;' ~"' I" ~ r""1Il 
twnh: l1ll1J,! Il k.· r"I\' ~ "r hl"ld~- h..tct In ,l 
111 111"1'1 .. 1'. 

Co v.·,,, .. . · 
FUll ' WI"IILIll,: tint! llt'aulllul Illu._ln" 

11"n.- ;'Pllc UI' li1ro,ul.:l",ul 1111" 11!a1;a/. llU ' 

F,'r I ' XUll1p!t'. '-;U 1:, 'II" Ihl1t!II'k IHih-, 

"II San Fn'/lI·I.-"" TIlt' :o.1I ' II'"p"lIs . 
w h.I, · pl" ,I" I.: ,·upl\t'r SIIIII : \ (I."n, ~IIIII , 

II ':' S"IllI ' uC San Fl"anl'i~l''''s 11\,,1'1 ' I"t" 

markllblt, indil'iduab. " !II'II 11\ II lIU'llll , 
inJ.!fu] I" t'al :'I'lIm,.: , Sml Fnu1I'''I''' : Thl' 
It" t'"rd, \\' I"illt-II by Nll'l ' lI Bml'll Inu'l''' 
in dmmalu' 101111. I\l S I"I'~' fl"um I'U!I I" 
lilt' IhH'''I' ' ' I"'\' ", IIIl1j,,1' !t 'af,:ut' ba",lmll 
in I!I;'I!I, TI\I' iiI'," d ll h ' \\'a ~ \\"111'1\ IWII 
"I IIIl' II .. " , Eur"Pl·' ,II" sa\\' Sail F!"IlII ' 
!'iSl'" Ba.\' . TIll' hUl'b" .. had hl'l'lI Ilalllt' ,1 

Ill' f"n' il \l'lIS dIH'''\'I'n'tI : VIl'I 'r".\, Ual , 
\·I'l. n ·pl"l"l·nling hi" 111",,1 Culh,,!il' Mil ' 
J"~I.\" Ph ilip 11 .. I Silam ill Ihl ' ;-.1,.\\, 
\" " I'ld. had unlt·n·d GU:< ]I,l1' tI,· I'II11"la 
I" IIl1d 11 harb"I' "II 111t' 11" .. 1111 '1"11 .·"It '" 
"t Callf .. rnla hi),! l ' II"lI gh (ul" j.!al!'II lIs 
Itt ]lUi in ltl, alltl dl·tlll·nlt· lit" SI . FUIII · 
\'i". 

t>l ,.nnl'n 
La VII' Ill' n ulll'lIll' ill m.d 1\\'1'11111'111 

(' l ' I1II1I"'\' i~ dl',n.ht·d by K t'!Ult'th T~ lIall 
11\ III, ,.rtlt'll' "11 "TIll' Ih,lJt,b ," I'.lilll · 
,'rs, 1>" l'Is, lIIu"kwns and art ish .. I I'ad· 
"II:' d, ':«'I"IPl iulI" an' dISt'Ul'"t 'd , 11\ 1',,1\ · 

Ira", S"I>lwl1 BinnlllJ,!luun h-Ib ub"ul 
" Tlu' Gral1d Mnlllwl"." Ih' s lal'l" Ill" al' · 
til']" h.\' :'fL.\'mg : " Till ' nl"~1 1I11l, ' I \ ' 1"· 

Iit'd San Fl"an"I~I· '" lilt' (nl' llIl wh" lilt" 

lilY Ilh,!lt· \\'hl~k ,' cI IlIt' It, li lt' I"WI' I" hm 
"r 111l ' ~tark III,pklll ~ 1I"h' l- rul' nI"." 
dill' it ']I"\. III ' h, ,, Urt·d nit', tlwlI tilt , 
l"ul"I~t "r"wllt,d T"p' ,,1·1111" Murk 
whli'l! I J',;,d ... ·;111.\· w;,nlt ·d I" S"(' . 

\\'h"/1 \\'1 ' had plan d "UI" "n!t'I"~, 
I,, · 1,,,,k"11 ar"und Ih, ' 1,,,.111 !tnd s ud· 
,IL'nl.l· " · l ~.I,d 111.\' 1lI '1lI. ' Y"U' I'· ,."'Iillg II 
In 'al t"1I1J,!hl: h,.' Wlll']1I·I"I·II . 'On' l" 
IIIt'H', ;1 1 IIIIt 1i1l11 ' lah),· JIJ tI\l' 1·"tllt'l", 
.~ aU "I S;1Il Fl"ilUt" H '" ~ ,ot".' · l r: 

" 1.1111. , CllIna" h r \'mn'nl Mdlllj.!h 
I~ all .. h " 111 S"11 Fnllll'I,I '''':' n ·kntlwlwu 
Chllla T "\\ ' II, I ·X.,tl" I"nla~r III II lalld 
"I ~ 1J1"";llll1 u: ""III"lml1 r , " Tlu · \\'ah' I' 
FI""nl." ;\llttl lll'l" ~~all Fl"illIl' I._' ·" \;11\ 11 · 
mal"k, I~ \\'l"I lh'lI u l. h.\· (.';111"111 K"I1I · 
lit·ld , Tht ' ll 1I11,1t' a ll' "Th, ' Saldhlt,~,,

TI\I' C"llllll".I· ~ ld, ' " I 11l'i1·1'1!t· ... ·. it ~ llIult . 
~ lIl1nr ~uhulbnll art'it 1\t'; II' l r ~ul"r"untl · 
, ·d h.\' walo ' j ', Ell,,.;,,I,·I· nnd \\'I:III,h III 

1I11l ~b"r"uj.!h ; W' "'lbn"'. p" ]lulalt-d h.\' 
1.: , ·nll"I1\1'/l f1.nlLl ' l"~ Hilli Ih,, ~ , ' whIt \\"\1 111 
I" g"1 ;,WilY r""1lI II all .\ '1'\ 1I'II\(Iit! 
\\' 1111111 all h"lII' "I till' 1·lt.\" : IIt·rill'lt ,.I·. 
IIIldl",'Iu;,! ;1 1I1\,, ~ plu'I'I ' "I Ihl' UIIII"I'/" ' 

sil.\' "I Callf'''lIia. 

II"II{\".\"·.· lIandlJ""IJ "r SUII Fl"alll'b· 
,'" n"~laun'lIl ~ 1\(1\'1' 1II1t·I't' ~ llIIg 1111111 ' 
11"11- 1I1(ldl' 1).1' 111' 1" 11 Cm'll , fam.,u s 
11"\\', ]1"]11 ' 1" ntan , 

all 11 Inp "II 11 "allh' 1'011', III Ih,' I",. 
"f lilt' 1i"1 "I '·\'l 'r.\' San F nllll'iH'U ~Y I1I ' 

IJ"I an' p it' lun·d I'l'~tuuralt'ur JIt,~ Paull ; 
rt'"liIurah' llI' and 1ll'l'l'lIl1ial bll"'billlt'r 
Fnlllk " LdIY" O'O"u l : 1"I '~ I;iUl"lIh'UI' 

:I/Id Wrlll-l' Barnaby CUllmd : I ,il.\' VIII· 

t(.'"ntilUlI'd "n Pllgl ' !fH 

THE MACARONI J OURNAL 

From tots to teens,., thr d"r/l/ll tusll' j.~ till'S! 

Stand hnl'k~, .. \mIHl' ..... Iwlt I eut, I CAt right! Thu,':-; why i":-; IIUH'Hl'lJlli ]lnultll't:.; 

lIIucic ur CIJlllllltllldcr I.urubee'H No, 1 Sclllolinn for mc, ('ot11mllncil'l' l.urilhl!c 

i!i determined 111I1t if IIll1cnroni l'UIl be improvcd, they'll hl' the 1I!1l':'; III do it! 

COMMANDER ~ 
LARABEE ~ A DIVISION Of AICHII - DANII15-MIDlAND MINNIA'OLIS 

MAV, 19fi1 

... 
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The Use of Di.stilled Monoglyc~rid.s 
in M~caro",i ProduCts 

I N A. reeent pUblication (1), the re. 
IUU. of an lnvestlaatlon indicated 

that Mf .. ro1 (trademark of the Eut~ ' 
man Kodak Company for dlaUUed . 
monoalycerldu). when Incorporated 
• Ipllhettl, ,yIelded a product 
Improved cook!n. qualities. The 
thon ot thlJ paper concluded that the ' 
use of monoJlycerldel will eliminate 
the characterflUc .tleklne.. that' 
ahettl may. have after prolonged 

In" 
The monollycerldetl, accordln. to 

Brokaw, Lee and Neu (1), are "puled 
to hive the property of combLnln, with 
the amylose component of the starch 
molecule to form a complex and In· 
soluble compound. Tb1l, therefore, mo
Uvated to • lreal extent thla lnvea
U.8tioD, in order to determine Its effect 
on 8 Ip'lhetU under dltl'erent roDdl-
UOIU. • 

Arranlementa were made with 8 

manufacturer. und~r our immediate 
luperviJlon, for tl!.iferent productiON 
of IPIlhetti contalnlpa various level. 
of Myverot. The malt modem equip.. 
ment wu used In the manufacture of 
the products, and the contlnuoua proc
eo Wat utilized. Five ' different runs 
were mado at followl: 

Laboratory 
Samp1a Number 

A 93380 
B 83381 
C 83382 
D 93383 
E USB< 

I.e,..lot 
M ... rol 
Control Product 
0.4'1' . 
0,8'1' 
1.2'1' 

, 1.6'1' 

M,,..rol In each Instance wu added 
to the mixture by means of a dry con· 
tlnuoUi feeder, and by reaulatlnl the 
ftow to corre.pond with the required 
level detlred. 

The farinaceous malerlal used con
.bled of • durum aranular, made up 
of a mixture of 92 per cent aemollna 
and ellht per cent durum Rour. 

Durlnl tho Proceulnl of these prod.
ucla It wu observed that the material 
contalninl M""arol proceued wIthout 
any dlmculty, and extruded with a 
hllh delree of Imoothnea, with no 
• Ucklne ... However, dlfftculty wu en· 
countered while proceuina: .paahelll 
w1th the hlahell level of MrraroL that 
ii, US per cenL At thll level, the ma
terl.1 became 10 hard. and JO bound 
th.t It would have a dIIturbln, eft'eet 
on the equipmenL 

The producb were manufactured by 
Ilmllar equipment, and dried In .l&!Il1ar 

J4 

tioner feeder. 
wu found, after preliminary ex

pel'lrn~n'.. that it wu more practical 
use of the dry feed procedure, 

works very eft'actlvely dur
contlnuoUi proceuln,. How

order to let an' eft'active blend 
with the farlnaceous 

"';;f;!~I~'~I~~!~~'~'~ that the ex-(.' be approximately 
dearea Fahrenheit or hJlher. 

The relullJ of thll Proceulnl Ihowed 
that the .palhettl dou,h mixed well 
and extruded In a very amooth man

The texture wu lood, and the 
,,,:',~~~~~' opt:!ra~on W81 done very etffC-

roonu, and In each' instance, were ap
propriately tailed for Identlftcation 
purposes. The reaults Ihowed that the 
producb w1th the ditJerent .levela of 
lhe monogtyccrlde. dried uniformly, 
without any exceulve dropping. on the 
dryin. truckl. 

MlxlniJ M.lbodt 

There are two way. of adding 
Mrrarol to the f.rlnaCi!OUI material In 
the mix. 

One-tha water dilpefllon method, 
u followl: Heat about two-thlrdt ot 
the water required for the amallama
tion of the dough to 148-150 degreet 
Fahrenheit Add the required mono
.:lycerldet, with .tlrrlnl untll the 
\':hlte materIal 11 rompJetely dbpened. 
A'ld the remainder of the water and 
pump into the mixer in the usual man· 
nero 

Two - the dry method, which in
volve. the Ute of a powder propor-

FiDhbad Product ·T .... 

The flnbhed products were then .ub
Jected to various te.t. as followl: 

1. Color. Thll hu alway. been con
.Idered a major criterIon of .paahetU 
(2). The two methodl we UJed for color 
detennlnatiou ' were u follow.: 
- A. Carot.nold. Pigmallla (3), which 

II a me8lure of the amount of 
xanthophyll and carotene pret
ent, W81 detennlned in order to 
BJCertaln wheU'er there would 
be any destruction of yellow 
piament owiri, to the added en .. 

, zymatic action. 
B. RaOaclaDc:e Color (4), a mea

ured by a Wallace and Tieman 
color analyzer. Thll Involvet 
dlac colorimetry, which hu 
been used In our laboratory for 
the put 20, yean. Retulb oh
talned by means of d1lc col
orimetry cas. be traNlated In 
terma of MunJeJl values. or in 
lenn, of dominant waVe lenath 
and purity recommended by the 
International Commlulon of U· 
lumlnaUon. 

The resulb of the color tests are 
.. hown in Table I, 81 follow.: 

TABLE I 

Lah. Moltlura Col .. ' '- . 
ND. ConteDl % ppm Yallow" Brown " 

83380 11.0 2.54 32 60 Control 
93381 11.3 2.B< 30 51 0.4~ level 
g3382 11.S 2.1iO 30 51 O.8~ level 
g3383 11.0 2.40 28 61 1.2~ level 
93803 10.8 . 2.48 31 80 Control 8-Sloee 
93804 10.9 2.42 29 51 1 ~ level S-SlOM 
83805 10.S 2.42 29 80 I~ level 8-31065 

(Continued on Pile 22:) 

Unique New VMP-3 
Extruded Noodle Dough Sheeter-1600 Pound. Per Hour 

FOR THE SUPERIOR IN NOODLE MACHINES 

IT'S ALL WAYS Ct.rmo,.I! 
Machine can be purchased with attachment (or producing 
ahort cut macaroni. 

TAILOR-MADE FOR THE NOODLE TRADE 
Available with or without vacuum process 

' t Two .peed motor afford. fl.lIlbl1lty rot 1600 Ib .. or 1000 apaci y range - Un. per hour ot .ny two Inter output. (In be .n'n,ed. 

arge ,cr_ ror .Iow IlItf\ulon 'ot bett.r qu.llty. 

ngineered rDt ,Implltlty of ol'"ltlon. 

ugged Cun.tTUetlon to wlth.l,nd htl ... y duty. round·lh.-clock Uti, •• 

atchless tonuol •• Automatic proportioninl of wat.t with flour. 
Temper.tur. control for w.ter ch.mber. 

ewly d"lln.d dl. ,I ..... amoolh, IlIky.Anl.h, uniform .h •• t . 

266-276 Wollobout ~tr •• t, 
Brooklyn 6, N.w York, N.Y., U.S.A. 

T.I.phon_EV.rgreen 7-7540 

., 
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Now Sal .. Manager 
Wlllinm A, Drezden of Grand Forks, 

North Dnkotll, hus bC{'n appointed as 
Silies Munagl'r fur the Durum Division 
of the North Dnkota Mill and Elevator, 
nccordln~ to p, R, Fossen, General 
Munnger, 

Brezden has been production man
ager o( the Flour Milling Division of 
the North Dakota Mill and Elevator for 
the posl nine years, and succceds E, J, 
Thomns U!4 solcs mnnacer of the Durum 
Division, 

Drezden Joined the slaff of the Norlh 
Dakota Mill and Ele\'ator In 10,11, fill
lowing hl !4 Graduation from the Unlver
lI i1y of Nllrth Dakota with a degree in 
chmnlstr)', He lier\'ed liS II chemist with 
the Nurth Dakota Mill and Elevator for 
II )'l'or!4, ond helped supervise the in-
5tallution of new durum milling equip· 
ment os prnduclion manager, 

Married, Brezden has two daughters, 
He will make his headquarters 01 the 
North Dakuta Mill and Elevator In 
Grund Fork s, 

Equipment for New 
Skinner Plant 

The m'w Skinner Manufacturing 
Compun~' piulli in Omaha will be 
equipped with thl! lutest nnd flnest 
equipnlt'nt fur the mnnufucturlng of 
IIlllcllnml prudm'ls, 

n. Geddes Stal\WIIY, l'xecuti\'e vice 
preliidt'nt unmlUneed ree('ntly that he 
hn!4 pu rt'tIllH,d frum Duhler Brothers of 
Swllzcrlnnd neW uutumatlc long goods 
drrinA equipnll'nt, li lurut;e for appruxl
mlltely :!.O,OOO puunds of fini slll'd long 
gUilds lind new cutt ing equipment. 
"Thi!! will bl.! II ('untlnuous uperotin~ 
unit." Mr. Stllnwny li llid. 
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New Buhler short goods nnol drying 
units will be Installed to complete the 
prellmlnory dryers which Skinner In
stalled In its present plant durinG the 
post yeor, Additional preliminary dry
ers, shakers and spreaders, and 0 new 
Buhler press of 1,400 pounds enpocity 
per hour will also be installcd, 

The total value of the new Buhler 
equipment being Instolled will be 
something In excess of $450,000, 

Stanway 6tated that plans hnd been 
laid out for the movinG of presses, dry· 
ers and pockaging equipment from the 
present plant to the new location with 
minimum loss of operoting time, 

Mr, Stonway hod mode two trips to 
Europe negotlotlng: for the new Buhler 
equipment. On his Initiol tr ip In May 
1059, he become convinced that In 
many Instonces Europeon macaroni 
manufocturers were advanced in their 
processing methods beyond those used 
In the United States, On his tr ip In 
March of lost year, he worked out a 
preliminary proposal with Duhler 
Brothers and presented It to the Skin· 
ncr baord of directors, 

Te Illustrate the Increased copocity 
of the new equipment and plont, Mr, 
Stanwoy stIlted thot If the spaghetti 
and Jone: mucoronl were put end to 
end, one week's output would be 
enough to reach around the earth with 
plenty le ft over for a Jorge bow, An· 
nually, the production would equal 
two million miles, or sufficient to reach 
to the moon and bock twice, 

This does not include the firm's pro· 
duction of short goods such as nood les, 
elbow macaroni and sim ilar producls, 
One day's production from the new 
plant, packed in 30-pound cartons 
stocked on lop of each other, would 
reach the height of the Empire Stote 
Building, and in one year would reach 
100 miles up, 

Bill B''''r, Buhter Brothers, Is all unile$ os 
H, Gedd.s S,."wo, slgnl a eOfllloel In I!. ' 

cen 0' '450,000 In new equipment. 

GeorgI R, LUlink 

New Prince Representative 
Thc oppoinlment of Geurge It Lu· 

sink os sales managt'r (or up·slale New 
York has been announced by Harry 
Melcke, Executive Vicc Presider.l, 
Prince Macaroni Manufat't urin!l Com· 
pan)" Inc" Lowell, Massochusells, 

Mr, Lusink will work out of Roches
ter co\'ering a lerri tory from Duffalo 
to Albany, He will also worl; In the 
Erie, PennsylVania area, 

Prior to joining Prince, Mr, Lusink 
was sales manager lor Nifty Fuods, 
Inc" Brockport, New York. He ulso 
hod been New York state districl sales 
manaGer for Ha xlon fouds, Jnc" Oak · 
field, New York, und district sales man· 
ager (If Siandard Brands, Inc" clI\'NlnJ: 
Rochester lind Western Ncw York, 

During World Wur II he ~erved with 
the United States Navy llli an aviator 
and obtained the rank of lieutcnant 
commander, Currently he holds u cum· 
merclal pilot's license, 

He is post president or the Rochester 
Grorery Manufacturcrs Rl'presenta· 
lives, 

Luslnk is marJ'led nnd hus three chil· 
dren, He lives in Rochester, 

San Francisco Holiday-
(Continued from puge 12) 

enUne, u Euraslnn model; press IIllent 
Don Steele; polo-playing Charlie Low, 
owner o( a Chinese niGhl club; udver
tislng cxecutive Uoword Gossage; 
doughty Herb Cuen, columnist. George 
Christopher I!I Mayor tlf It 011. 

San Francisco will weicome you ul 
the Filty.se\'enth Annuol Ml'eling of 
the Nation:al Macaroni Monufocturers 
Association, Mark Hnpkln!4 Hotel , Plan 
ttl attend, 
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Maryann Pahida Going 
Weds Richard RonEoni 

Mr, and Mrs. A, Rlclmrd Honwnl, 
nee Maryann Patricia Goinll, \\' l' re 
married January 28 (If this Yl.!ar, The 
clevt'n o'cluck noptial moss wns ccle
brated at Corpus Chris tl Church, Min· 
neuln, New Yurk, with a reeeptiun (ul· 
luwing at the GlII'den City Hulel. 

The bride's gown of !\,ury sull n with 
l'iUlpel Ira in, was appliqued with Alt'n' 
cun luce and sced pl!url:;. Her hend· 
drl'sS was designed with Spl'll)'S IIf seed· 
ed pearls wllh an elbow length vei l. 

The bride Is the daullhter III Ann nnd 
Peler Guing, of Long Islund, She i)l: n 
Ilraduate of Sacred Hearl Academy, 
Hempstead, New York, nnd st. Juhn's 
UniVersity wherl' she ond the brldl.!
~roum recelvcd their degrees hlllether 
in June of IDS!), At pre:;ent she I!! 
tcachlng at the Massapequa Park Ele· 
mcntor), School , 

The bride and groom recently re
lurned from on enjoyable honeymoun 
In Puerto Rico, 

The bridegmom, A. Richard HUllzuni. 
is currentl)' a membl'r of Ihe Runwni 
f.tncnroni Company organh!lItiun, wlwre 
he is aetl\'e in sales promotiun und ud· 
\'ertising, His father, Emanuele Rlln· 
zuni, Jr" is president Ilf Rnnloni Mucu· 
mnl Company of Long Island City nnd 
uf the Notional Macuronl Manufllctur· 
ers Association, 

t:ooking With Loye 
"Love makes the wllrid J:U rtlund," 

~u Prlncl' Moc(lfuni Mllnuful,turing 
Company uf Luwell, MassUl'hu~t, tt s Is 
using love 111 make cosh rellisters rl n~ , 

An all·out od\,ertislng/men'hilndis· 
ing campaign using a "cnuk ln~ \\,lth 
lu\,l''' theml' to woo Mrs. Cunsumel' Is 
bt'ing used by Prince to promull' its 
line o( macaroni pruducls ond prt.'pllred 
Italian foods in lorge mctrnpulittlll 
areas throughoul the eounln', 

Prominent In _he Grelll~r Bust un 
uren for nearly ~11 years, Prince i ~ mn\'
ing Inlo the nullonlll market with II 
sl'ries of rud:o cummercials lind hellvy 
newspaper odvertlslng bosed lin !Ile 
theory thot "Nuthlng MoVl'S P('uplt' 
Like the Puwl'r o( Love." 

Along with advt'rtislng, the cum puny 
has inltlnted a pot('nt mcrehundhdnA 
drive to mo\'~ rrmCe prodllt'ts fl'ol1\ 
retail stores witt. 1.1 u msumf.,'r offer of 
a lIpe<'ial spal',he n l ' urk or a spugh etti 
bib, 

As Prince Frc,;rJent, Juseph Pelil" 
Ilrlnu explaln~, "Wt.!'re out tu win till' 
houseWife's attention-and what wum· 
on won', pay attention to sumeune whu 
brings a little bit of rumancc into her 
busy. humdrum day'?" 

, For its series of thrct!-minutl.! rudiu 
' reaturctte!, Print'(! hu!! engllgl'd Juhn 

Fnstlni, nuled New Yurk IIclnr-ll'l'lurl.!" 
lind "Io\'t, enln'prelleor" whuse dro
nmlit', virile \'uil'l' lind rt'lIlislic up
prnnch In till' subjl'l' l of lo\'e url' uniqUe. 
Fustlni n 'uds sek"'t\nns rmm his l'ul
lcct\un u' "Lllve Ll'lIers or Fnmuus 
Pl'uple" lind builds up n rUlllllntic at
musplwl't' til Anin Ihe hUUSt'\\'ivl'S' lit· 
tenliun, 111, then wt'lI\'es In the bllliil' 
cllmll1l.!l't'lul Ihl'll\l' tlmt Print:e spn· 
Ahetti lind SIHIt:CS lire mudl! "rur yuu 
with 10\'(' frum Pl'inl'l'." 

Newspaper Campaign 

lIud .. InA up Ihl' I'udin l'ompaiAIi h: 11 
11I.!WspU(Jer t'amplligll whieh n'pn'sl'nts 
lilt' grt':lt e::t ('xpl'nditure in this nll'· 
dium in Prim'e' li h istllry , Full·page, 
fuur' ('l1lur ud\'erlisements pluli aUO-linl' 
und IOOO·linl.! bl:H'k lind whitl' ads ore 
bcinl,: !'Un. Elich lid CIIITil's thruUllh the 
10\'e IIwmt' in its l'UPY, Each ud also 
l'lIrri('s the ItI\'e·tlwml' trudemnrk - II 
heurt.shnpcd s)'mbul InPPLod with n 
crown encilliing the wurds, "Fur YOII 
with Lo\'e frnm Prim'e." 

Tlw luur-l'ulUl' full.pi'!!l' lids niTer )(J 

'IlTle _ savinA, l'lIsy-lu·prl'pnre rl'cipl's 
with Prince SUUCl'S, nil dl'pl'nduhly 
kilclll'n-tesll'd tu "t'u pture thul luving, 
lunll-coukilll: 1111 \'111' thul's unmlsluklluly 
Imllll'·mnde," 

TIll! bluck· lind· white ud~ ~trc~:; 
Ih:htness of "Prim'l''' ~PUAhl,tli lind thl' 
("l'l thnt (I't'lih \'l'lll' tubles nnd frl'lih 
beef III'I! used In IIU' prl'pul't,d flluds 
lind SHUl'l'S, A new prlldul'l, "Prinec" 
ltilliltuni in Saucl" I ~ nlsll bein!! intro· 
dU('ed In blllck·nnd-white uds. 

The Im't,·tlwnlC (umpnign enl'llmpaSS
es buill the Princl.! dry mlll'onmi line 
und till' Prince glns.~·I)acked line uf 
SUUl'l'~ li nd pl'elwn-d Ituli.m rl Hldli, 
Prim'l' nUUlu 'm'tures H7 vurieties IIf 

mncarllni, III"cJlal'l'd (ullds Ulld saUt'l's. 
includinl! t'tleelil'S impllrh!d fl'lll ll its 
plant in Ituly. 

Fllr re tail ::lul'C prumllliun. dis,)lu)'s 
hun' been l'rt'all!d III I:h 'l' hllllll'lIlukers 
lipednl l'l'1.:ipe Id(' IIS, An "in "tl1n'" dis· 
I)I IIY ulTers II 1~·ilU'h Prim'!' "Stir 'n' 
Sel'n'" SpliAhell1 .... rk rill' rh' t, lullL'ls 
[Will lillY Prim'l' pn'pul'l't1 rlll1d~, A 
Print'e SpuAhelli Uih fill' ;,0 \'1 'nt s plus 
IIlle lhbd rl'lIlIl nil)' lluckUAl' uf Prilll'e's 
dl';'" ~ pnllhettl Is IIlll'red UII thl! PUl'kIlAl', 

Executed by PI'iIll'l"S I'hilnddphill' 
bil lied IIdvl'rlishlA lind 1lIU1'kcthlA nAen· 
cy, Adl'inn Untll'r und Aiun Tripp, Inc" 
thl! Itl\'e·the IlW Cllll1PlliAIl wa:: uduplt'd 
"becuuse Hllliull ruutis Il'nd Ihl!II1St,I\'eli 
111 tltis I)"w uf IIPPI'II\." 

New Macaroni Cook Book 
Over 50 Ilf Ihe cxl'itin!! n'dpes ill 

till! neW I1l'tlt' r lIulI1l's lind Gunh:lls 
Cnsi ernil' Clink nllllk hu\'l' II:: thdr fen· 
hire inJ:redil'lIt ~ l1l11e (ul'm IIf mllc.mmi 
pwduc1. 

In Ihis luil'st uddililln In till' Ucth'r 
I!lImes und Gurdcn!4 !!rtlwinA "rull1il)''' 
Ilf l'uuk il4Hlk s, n'l'ipl's l'alllllg (Ill' ul· 
must every Imu~inllblt, (urlll Ilf pasta 
lire includl'd. There urI' rt'i' illC:: in Ihe 
buok rur dl'lil'iuus uld·fllshlt')ll'd tIlIICU, 

runi IIlId chet'st'. And t1 \l' rl" ~ nn excit· 
ing rllrelgn rllud ~ 1~t'tll1n ('u lh'd "TI'Il\" 
cler'~ Chllice" whkh h,alure:: u wide 
\'urlel), IIf pruduclli, 

The I'ccipe~ In thl' CIISSl'I'oh' Clluk 
BI111k 11II\'C nil been Il'iplt,. t('sll'd in till' 
Ul'ltel' Ihlllll's und Gnrdt'ns tt'::1 kitch· 
l'll fur l'xcelll'I\t'e In pl'IIl'lit'nlHy, (11m-
11,\' uPPl'ul lind ~IHltltU' SS, SIUIIl' "I till' 
ih~ms (llund liS fl'lIl l1l'l'd InAn'(IiI'1l1:-: in· 
dudt, mustul'cilllll , 1" :'II~m', iIIaukutt!. 
spal,:lll'ttini, t'!1pl'itini, f1d l.!lilll' alld \'er
mkl'lU. 

TIll' lIe\\' buuk went "" sail' Murdl 
:!I , The IUO .pu~t' Cuss\'rttl!.' Cttltk Buuk 
fentul'l'!4 neurl~' 400 1I111 ~ lIIndil1J.! rt'Cifll ':: 
lind hus mure Ihun 1:!5 iI1u~trutiul\::
lI\,e r 00 IIf 111('111 in (utl ,(,ttlttr, 'fhl' l'''\'
er is Mercutc-IUlninuh'd und \\' u ~huhh!, 

The blll1k will SI'I! ror 5~ ,f);1 15:1.50 in 
Callndu), 

Mamo Marciono Foods 
Itllllun Omnd::, n new firm Iltl'uh'd 

III :!50 West rl7 th Stl'l'!.' t, Nt'w YlJrk 
City, wiil bl~gln distrihulinA MUnlll 
Murcinilu'li Hulinn Urnn<i:: PrudUCh III 
the New Yllrk tnt,tl'llpulilUn urea, 
Mnl' I. 

AnlUlIA pl't1dllcts ~1I11 11 til bt, lin till! 
market ure MUIIIII Murciunu's ~ pu~h l' tt i 
Slluce, II IU'11lIlll't' jnl' n'llIilin~ ut 4!1 
ceoI:-:: stew, II 2.j·uullt'I' COlll llilll' l' lit ill 
cents; spnllhelti und nwut Iwlls Ilr 
sauce, 1\ une,pllund j:II' II I 4!J l'l' lIl s: 
cllckluil Sll\ll'l', II IWI " "Ullt'I' jll i' lit :!.5 
t'cnts : und l'~ pl'eSSIl t'i,ITl'l'. II 1:!,uUIU'I' 
lill II I H9 l't'nts. 
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ADVANCED TECHNOLOGICAL IMPROVEMENTS 
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Save 

NEW 

Space - Increase Production 
Improve Quality 

POSITIVE SCREW 
FORCE FEEDER 

impro ••• quality and increos •• production of long good., 
short goods and sheet forming continuous presses. 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increases production while occupying the same space al 
a 2 stick 1000 pound .pr.oder. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macaroni-noodle plants, 
th.y occupy slightly mar. space than 1000 pound line •. 

These pre.s.s and dry ... 

are now giving excellent 

results in th... planto. 

* Patent Pendin~ 

** Patented 

MACHINERY CORP. 
156 Sixth Stre.t 

Brooklyn 15, New York 

MODIL e.us - 1500 Pount! 1.CI1li' Good. ContllllllOU. S,tClod., 

THE MACARONI JOURNAl. 

SUPER CONTINUOUS 
PRESSES 

SHORT CUT MACARONI PRESSES 
Model BSCP - 1500 pounds capacity per hour 

Model DSCP - 1000 pounds capacity por hour 

Model SACP - 600 poundl capacity per hour 

Model LACP - 300 pounds capacity per hour 

LONG MACARONI SPREADER PRESSES 
Model BAFS - 1500 pounds capacity per hour 

Model DAFS - 1000 pounds capacity per hour 

Model SAFS - 600 pounds capacity per hour 

COMBINATION PRESSES 
Short Cut - Sheet Former 

Short Cut - Spreader 

Three Way Combination 

* Model BSCP 

QUA LI , Y - - - - A controlled dough 01 loft as desired to enhance tedure ond 
appearance. 

Positive scrow feed without any possibility of webbing makes 
for positivo screw delivery for production beyond rated 
copacltles. 

PRODUCTION 

CONTROLS - - - So fine _ '0 positive that presses run indefinitely without 
adiustmenh. 

SANITARY 
PUNT 

156·166 Sllth Str .. ' 
155·167 St.,."th Stre .. 
.,. ... 1," 15, N •• York 

MAY, 1961 

Easy to clean and to rcmovo o"radivc blrdsoycd stainlcss 
stool housing mounted on rugged strudural steel fro mo. 

MACHINERY CORP. 
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Unpr.dlctabl. Egg Mark.t 
Sprlnl 11 hLstorlcalty the flush aea· 

aon' for shell eggs, color is darker, 
prices arc down, and noodle manufac
turers contract for their year's require
ments. All vcry predictable. 

Thlt ycar however the government 
It In the picture buying dried eggs (al
molt nine mll1lon pounds at a cost of 
'11,3~7,000 for the first quarter), egg 
whites continue to be a drug on the 
market, and shell eggs which normally. 
would be golnl Into storage are not 
being stored because the unfavorable 
price relationship makes a hedge non
existent. Add to this the growing trend 
to Ught colored ' yolks for table trade, 
and you find the noodle maker in some 
cases turning to whole egg' ma ... ., '" 
yolkJ because of price. 

He la even .. crlnclng color 
of the high premium he haa 
But he It getting more out of 
ICOreI with vacuum preuea and 
dies. Better drying help. , too. 

Increasing production wu hlah 1960 
egg prices and Jow production costa 
and feed prices. I 

L8rge Kale 
as of the Orat 

breaken~~~i1;re~:~';~~~ 
had not belun 

bee ..... 
. Presfrom 
a long 

of yolk, 
, and the 

closer to the avera,e In booIUna: 119,. 
000 aue. to 124.000. Minnesota wlll cut 
back from 29,000 to 27,000 acru, as will 
Montana from 231 ,000 to 184,000. 

Growen' plans were reported belore 
much was known about the proposed 
feed lraln program and generally do 
not reneet changel which mllht occur 
if auch 8 program is put Into opera· 
tlon. Therefcre, "rowen' plans may be 
subject to unWlual chanlea prior to 
planting time. Feed arain acreagc was 
expected to .how 8 .1I,M decline from 
last year but rood a:rainl are expected 

a larger acreago. Soyber.nl 
r",b,.,~d the largelt individual crop 

planted acreage to Increase 
last year. 

( I,ry'.'mhl"' •• ch President Kennedy'. 
to Congress liked au-

61,,0211,000 D",~,d'" In I ,"',"'u for executive branth to for· 
.8rlcultural pollcle. on a com· 
by commodJty basil. The pro· 

trander considerable pol. 

wotkln, 

Chicago Prices !:~~~~~~~ Current recelpla of shell eggs 
Chicago market started out the 
ranging between 34 to 36 cents a d~~~~~if;:~.{lr6,!~ 

~~.~~~:~;~:~~~fror~m~~'Co~:n::I:""'; t. 
with Ex
ecutive branch declsloll.l would be lub· 
mitted to affected producers in a ref· 
erendum and would be lubject to Con· 
Rres!ional veio. The lann melSa,e (0. 

Inc:lded with Senate-House ronferees' 
approval ot a compromise bill to ralse 
reed grain price support. In return for 
acrealle cuta. 

en. With minor ups and downs, t~ 
were In a narrow range until the 
two weeks In March when they sUd a 
nickel .under that price. Frozen whole 
egg. which have sold u high as 31.5 
cents a pound thlt year were down to 
26-27 cents. Frozcn egg whites, slart
Ing at eight to nine cents per pound, 
have been quite conalnnt at a cent be
low that level untlt the lut week of 
March when they eased another half
cent This put the burden on yolks, 
which was sold In Insufficient quan
tities to report In the Wall Street Jour
nat. Just prior to Euter, however, Chi
cago dealen wcre quoting 56 to 57 
cents, ' for number two color 45 per cent 
IOlids yolks. while number four color 
was bringing 61 to 62 cents a pound. 

Dried yolk solids have fclt more im
pact from government buying. Start
ing In a range of $1.58 to ,1.81 the nrat 
week 01 the year, they dropped a nick
el, held .teady on the top of the range 
while the bottom rose from $1.49 to 
$1.53. They regained the lost nickel in 
early March before the flnal slide took 
price. down to $1.36 to $1.43. The gov
ernment hu been paying in 0 ronge 
of $1.10 to $1.37 a pound for Whole 
dried egss. 

Pickup Predicted 
Ell production will probably remain 

below 1980 in most months before mid
year becawe 01 the smaller laying 
flock, but thcrearter it Is likely to ex
ceed 1880 levels because of the Indi
cated 29 per cent Incrp.ase for January
March chick hatchlna: •. The reason for 

Senate Bill 1282 drawn up by the 
Durum Growers Association and intro· 
duced by Senator Milton Younl of 
North Dakota is J'CCi!lvina favorable 
consideration, it is reported. The bill 
would give rccognlUon to durum ilS • 

clau of wheat which would 
sweeping acreage cull thnl 

'~~~~~~:."~:"J~~~!~~ make Il dlmcult to meet evrn I domestic ncedl. 

Planting 
If planpng 

durum acreage 
compared with lei""."",'. 
an Increase 01 

North Dakota growcl'll plan to up 
planUnes lOme 10 per cent from 1,304,. 
000 to 1,434,000, while South Dakota is 

Patatool Get Sublldy 
The winter crop of potatoes It 403.· 

000,000 pound., 20 per tent larger than 
a year ago. The averaln farm price in 
mid-February wa. down 41 cenb from 
a year ago to $1.80 per 100 pounda. The 
government tries payinc a 80 cent sub· 
sldy per 100 pouncls through procellon 
to draw lower grades to .tarch and 
ftour makera. leav!n, higher priced top 
grades for tabla usc. 

Durum bparts 
Sale or 314,100 bushel. of number 

three Hard Amber Durum was an
nounced by the Commodity Credit Cor· 
porallun during the lut week of 
March. These sales were for export to 
France and Gennany. It was reported 
ltaly wa, the principal buyer of 118,000 
tons of number one hard sprln, wheat 
for Gulf shipment 

.-~-----.- - -

Uniquely bland 
protein supplement for 

macaroni products 

• 

Expand your macaroni sales. profit 
margin. and merchandising appeal with 
neW Ardex 550 protein supplement. 

Ardex 550 is uniquely blllnd-neutrni 
in tllSte. odor and color. It is extremely 
high in well balancod protein-higher than 
meat or milk solids ... yet, per pound or 
protein, it costs only about one-firth as 
much as milk solids. and many times less 
than meat. 

Ardex 550 also gives you more mer
chandising appeal. It resists ovcr.cooking 
and maintains appearnnce and nutrition 
without altering navor. Boosts tolerance 
to matting on steam tables and is pre
ferred in canned or frozen foods because it 
imparts firmness to individual strands of 
macaroni products. 

By adding 17% Arde. 660 to semolina 
you can increase the protein content or 
macaroni to 20%, on par with fresh meat. 

For more inrormation on building sales 
and profits with Ard •• 660, write ADM 
today. 

RELAnVE PROTiIN EffiCIENCY 

e -
~-.---... 

Archer· 
aanl .. I ... 

Midland --.... _ .. -

-
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My .. rol-
(Continued from paae 14) 

Note: Laboratory No. 9!803 repre- . 
Hnled the control, made from a blend 
of Hmollna and farina. Number 93604: 
CONll.lted. of the ume f.rinaceoua blend, 
with one per cent Mparol odded, ualoa 
the water dllpersion - method. Number 
93805 CONilated of the .. me fa.rlnace
oua . blend, rontaloln, one per eent 
MfYaroL win, the dry method. 

The resuits of thll teat ah~w 'that th~ 
\lie ot M, .. rol hu very little effect on 
the color of the product. It 11 to be 
noted that the produru contaInlnl 
M,..ro1. particularly those manufae
tured by the dry me~od, &how many 

1 white .peekl alonl the surface. These 
speekl were very cotllpieuoUl, and 
would be :mdesltable In the product. 
However, It wu noted thJ.t durlnl the 
cooklnl procesJ the white Ipef'Ju dlI
appeared, owlnl to Uoe heat v hleb ap. 
parently melted anrt dllpersed the In
IP'edlent' throu,hout the product. 

Cooking T .. II 

The above produru were aubJected 
to cooklol teab,1 UliOI our Standard 
Cooklol Procedure and the Buhler 
cooJdnl apparatUi (6). The cooklnl pro
cedure la lone that hu been accepted 
by the Food and Dru, Admlnlatration 
for , detennlnlnl , lou . of water ' IOluble 
vltamlnl In macaroni producta. Th1a 
procedure wu adopted as a relult ot 
an Inveatlaatlon made lnto the meth
oct. ot cooklnl macaroni product. by 
the National Macaroni Manufacturen 
Auoclatlon laboratory and the Food 

I '.., ~ 

It 11 to be noted · that these' cooklnl It 11 to be ~oted that the produeU 
telt. were run In dupUcate, / lnd the , manuf.durid ~ under our supervilion. 
aven,e of thf' result. reported in the laboratoZ')' numbf. tI 93380 ; to 93383, 
above Table. ",..,.101 hu the tendency 'whlch conallte-! .,f I lranular, namely,! 
to reduce the amount of dlPolved 101- 92 per cent 0,4 Il':mollna and el,ht per 
Ida In the cooked water, ... relult of - cent of flour, Ihowed very little chanle 
the viloroua bollin., and , therefore In- In tJie Realllency Index. The producls 
hlblta the deterioration of the products manufactured trom a a:ranular, labora-' 

, durinl the boUinl. '. ' tory. numbers 93603 ' to 93,05, \whlchi 
conalated of a blend of semolina and 

Mechudea1· BIn~gth , ~ farina, mowed 'a allnlfleant dlfterencet' The m8(:hanlcal stren,th of the' un· h; !the mechanical strenlth, as mea.-
cooked I macaroni produd haa 'always ured by the Beaillency Index. ' ,I 

been relarded a, an ' Important crI- " ..-
terlon of III quality (6) • • By means of r, Rafrlgerat" Producb 
our Bendlo. Stra .. Teater, manufac- ExperlmenlJ were determined to lee 

tured by Buhler Brothers, we deter- the efl'ect. of M,"rol in a retrllerated 
mlned the mechanlealatrenlth of'each _ macaroni product. It II cwtomary for 
one of these product.&, and used a tac- reataurateun and home makers to atore 
tor called Reaillency Index (7). Thb Ia . cooked spaahettl in a "'rllerator over· 
an arbitrary rell1Iency index, which ~ nl,ht; and then heat and lerve it the 
we decided upon u a result of a re- . followlna . day.' It haI , heen oblerved 
cent ItUdy. Thil Resiliency Index Ia that durin. the refrl,eratlon 01 aps
determined on our Streaa Tester by aheUl. a ,reat deal of mollture II ex
notlna the deRedlon or bend that uded on the surface, which I. knowlii 
takes place In the lpaahettl when it fa as the phenomenon of syneresla, or 
lubJected to teNlon. The t or resUlency "sweatlna" (8). The above Hven prod
index aquala DF divided by DT tim" uct., after belnl cooked, were atoted at 
~2. DF eqUlla deflection or bend. DT 34 dea:rees Fahrenheit In the refrlaera • . 
aquab the foree' applJed, or the db- tor for a period of seven daya. At the 
lance traveled durin. the breakln,, 'D2 end of each day, they were removedf 

equall the square of the diameter. The from the terrl.erator and examined 
lreater the R.I., or Resiliency' Index, very carefully by a panel of tour In
the hl,her 11 the mechanical strena:th dlvlduab. It was noted that after the" 
and It. realatance- to breakale. 'Ibere- ", ftJ:It day, the controls showed a areater 
fore, the 1product. involved were ' lub- degree of stlckJr~ than thoae prod
Jected .to thll mechanical StreaJ ,Teater, ucta ' which c ... ntnlned different quan
and the averale relulta of duplJcate titles of M,..ro1. It wu further notOO 
detennlnaUona are tabulated In Table that the product . conulnlnl 1.2 per 
III, II followa: ' cent. . our laboratory number 93383, 

, ahowed , the leut amount of stlcklne ... 
TABLE III Also, the "swcatinl" on the apaaheth 
R.L ' surface appeared leu In thOle product~/ and Dtul Admlolllrttion. Our cooklnl 

pl'OCedure conallts of cooklnl the ape-
IheUI In boUlnl water for 20 min- Lab. 
utes. The produru were examlned after Ro. 

R .. WaDef containinl the M,.,arol than in the con-' 
bulax trota. 

c:ookln, for Inerease In wellht, In- 93380 
ere .. e In volume, and per cent IOUda 93381 
residue or Ilouah In water. The criteria 

)15.8 "' Control Experimenta were conducted corn, 
mertlany to Cletermlne the effect of 

of a lood IpaabetU product la that it _ 93382 
ahould ahow a maximum Increase ' in 93383 
wellht and volume, and at the aame 
time, ahow a minimum amount of 101- 93803 
Id, realdue In cooked water. The re· 
sulu are tabulated lo Table II, 'as fol- 936M 
Iowa: 93805 

TABLE II 

18.0 

18.7 
15,0 

18.0 

20.0 

20.2 

~ - % Rnldue 
Lab. " laen ... '" laen ... .. CooUd 
No. In Walghl In Volume W ... r 

93380 235 21. 7.' 
93381 230 190 8.8 
93382 242 205 8.8 

. 93383 215 230 8.9 

93803 . 2U 215 7.0 

931104 235 200 8.2 
03805 280 280 U. 

0.4" level M~ in canned cooked. apapettL 
0.8" level produc:ta. With tho cooperation ot a 

cannery, three product. were canned' 
as foUoWl: 1,2~ level 

Control 5-31066 

1" level S-31064 
1'" level 8.31065 , 

'ContrOl 
0.4" level 
0,8" level 
1.2" level 

Control 5-31066 . 

No. 
93380 
93382 
93383 

Sampla 
A control product , 
C contaloln, 0.8~ Myverol 
o contalnlnll.2"IMyverol 

:' These product. were ah blanched tor 
. a · perlod of leven mlnutel. When ' thi 

blanched lp8ahettl, . In each INtanea,t 
w .. placed Into' the CiUll prior to the 
lauclnl operation, it wu noted that 
aamples C and D1were much euler to; 
pandl~ over a prolonaed perlocf 'and 
did not Iwc:ome lUcky. 

Sample A, the control,' tended to 
~~e very sUcky, and had 'to ,be 
down Hveral timet In onier to 
die properly_ 

HAWAIIAN PORK CHOPS AND MACARONI 
1 pk • • (7 to 8 oz.) III'1l8Il 

aln macaroni shella 
6 to 8 pork chop' 
1 can (8 01,) muahrooL'NI. 

111ced 

I clove ,arllc 
8 to 8 alleal pineapple, 

fresh or canned 

Follow manufacturer', dlrectlotul for cooking mac· 
aronl. Spread evenly in greued baking dish, 
13x 91i .2' or 3.qt. baking dllh. 
Rub aldUct with cut clove of garUc. Then brown 
chops on both ,Id. (medium heat). Seaaon with 
aalt and pepper. Trim off elcelll Cat. 
SautAl muahrooma In pork drippings (about 6 to 
10 min.). HttJI <HIlI. to 35()' (mod.). Sprinkle mush· 
rooma over macaroni. Arrange chops on top of 
macaroni and top each with a alice oC pineapple. 
Pour Curry Onlol'1 Sauce (recipe below) over chops 
and macaroni, al!ow lOme oC the pineapple to 
ohow. Bake m to Hi hr. unUi chopo are tender. 
Gamiah with penley. 6 to 8 ..,..,i.,.. 
Curry On"," Souce 
U cup butter 
U cup minced onlan 
J( cup GOLD MEDAL 

Flour 

2 tip ... It 
IU tip. curry J'Owder 
.. cup' mUk 

UaInK aame IkllleL chops and muahrooma were 
cooked In, melt butter and .. utA onion unUl 
Lranlparent. Blend In Rour, aalt and curry powder. 
Remove from heat. sUr in milk. BrinK to boll, 
stirring collllonUy. Boll 1 min •. 
SUCCUI Tip.: 
1. Be uerycartlul not to OUtrcoo" mlJt:aroni otherwise 

it may 6«ome IOlt and mwhy on balling. 
2. Brown por" weU, thi. improve. {lollOr. 

Pork ohops and maoaroni made 
evon more delioiouB together by a 

splcy ourry saUOB. 

The NaLional Macaroni Institute's uA Solute 
to the 60" gains the whole·heart.ed eupport of 
General Mills and Betty Crocker with this proud 
new dish inspired by our newest state. We offer 
you and your customers the recipe for Hawaiian 
Pork Chopa and Macaroni aft.er thorough t.esting 
in our Betty Crocker Kitchens and in typical 
honles acrosa the cO'Jntry. We're certain this dish 
will be another piece of savory evidence that your 
customers can enjoy your products imaginatively I 
eaaily, deliciou.lyl 
To the leoding producer of the finest Samollna 
and Durum flours it is a BOurce of pride to be 
aBBOciated with the macaroni industry. Look for 
more recipes from Betty Crocker in our MACARONI 
USA program to help you increase your profits 
through the broadened use of your products. 

For more information on this new 
Betty Crooker reoipe program ask your 

Durum Sales representative, or write ... 

DURUAf SALES 
MINN.APOLle as, MINNBeOTA 



--------------------~-~.~ 

Mynrol-
(Continued from pale 22) 

. AU lamp!" were sauced from the 
same batch of .paBhettl aauce, sealed, 
and retorted for 40 minute. at 240 de
lreel Fahrenheit. These product5 were 
examined Initially, and It was noted 
that there wu very little difference in 
the texture and appearance of the spa· 
.hetll. They. were then .tored for a 
period of two weeki, and aaain the 
.ample. were very carefully examined 
by our panel of four membera. Sample 
A, the .pa,heUI without M,..rol. wu 
.olt and mushy, and had a poor sauce 
clln,. Sample. C and D were flnn and 
had • aDOd. puce elin,. 

These producll were alJo evaluated 
for qUIllt)' by the cannen, whole re
,ulll paralleled thole of our panel te.t· 
InllfOup. The consensUi ot opinion was 
that Sample D. which contained l.2~ 
M, .. rol. produced the IPllhetti with 
the be.t quaUties durin, the clnninl 
proceaa. It had • ma:dmum flrmneu 
and ahowed. the maxlmum .. ute elinl, 
which 11 Important for unlfonn disper
lion of AUce In the canned spaahetU. 

8ummur 
1. N f"." 0 1 (Distilled Monoalyc

erldeJ) can be added to macaroni prod
ucts by means of a dry feed or a waler 
dllpenlon method. 

2. Macaroni p:ooucts conlnlnlnl dif
ferent Jevels of M",ltI'Ol can be manu
factured commercially without Impair
Ina the emcleney of the process. 

3. The mults of this lnvestllatlon 
Ihow that a level of 1.2 per cent My. 
",rol produced a canned .paahettl with 
Improved cookinl qualities, and wu 
luperlor to the control IpalhetU which 
did not contain M""rol. 

4. SpalhcUI con t a I n In. .peclftc 
amounts of My .... ral can be wed in the 
cannlnl procell with .Ienlftcant im· 
provements to the texture of the prod· 
uct, lreater flrmnt.,. lell Itlckinell, 
and more uniform ellnl for AUce. 

R,f,,.ncn 
(1) O. Y. Brokaw, L. J . Lee. G. D. Neu, 

Food Proc.umg, July J960. 
(2) J. A. LeClerc, Cereal Chlmllt.ry, 10, 

383.420, 1933. 
(3) V. E. Munsey, Jouma1 of AoocIa· 

lion. of Otftdal Agrleultul'&' Cb,m· 
lit., 21, 331·3til, 1938. 

(4) D. Nickerson, NlacIllaMoua Pub· 
Ucation ti80, U.S. Department of 
Agriculture, March, 1948. 

(ti) J . J. Wln.ton, M.carolll Jour.W. 
19ti9. 

(8) J . J. Winston, B. R. Jacobi, Food 
Ja.duatrln, Vol. 10, pp. 188.169, 
11147. 

(7) J . J. Winston. M.c:arom Joumal. 
18lIO. 

(8) J. J. WlnIton, B. R. Jacobs, Food 
Ia.dualritl. Vol. 19, pp. 327·329, 1147. 
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thankt to the follow1nc: 
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• Ion 01 Eatman Kodak Company, 
Rochester, New York, for their kind 
cooperation In .upplylna UI with 11m
plel of Nr .... rol (Dbtllied Monollyc
erldel): Dr. A. Z. Vermylen, of A. Ze· 
rela'i Sons, Inc., Fair Lawn, New Jer· 
.ey, for his wholehearted cooperation 
In the use of h1l plant faelllUe'j Charlet 
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lit for OIola Specialty FoodJ, Inc., 
Odeua, Delaware, for the cannlna ex· 
perlmentsj Lolita RamON and OUte 
DIu. for their technical auislance. 

u.s. Por Capito Flour 
Conlumption Dawn 

Civilian per c,plta conJumption of 
wheat Aour in 1&61 11 fo~t by the 
Alritultural Markttina Scrvlce at D 

new record low of 118 pounds. Thil 
estimate, made In the Americ:un Mar
keUnl Service quarterly review af the 
national food .Itu.tlon, compan!l with 
the per capita flour conJUmption rate 
of 111 ln 1960 and 119 in 1859. The 
1941-49 avera~e was 137 pound!, while 
the 1935·39 averale was 160. 

Flour conJumption per caplLa has 
been decUnlna every year lince ID4ti. 
except for 1958 when It Ihowed one of 
the few peace· time Increase. of the 
pre.ent century. Per capita \lie In· 
creased one pound betwl.>f!n 1957 and 
195B. 

On a wheat Iraln bul., per capita 
consumption of wheat for food In 1960 
averaaed 184 pounds, down two pounds 
from the prevloUi year and 68 pounds 
leu than the rate in 1945. The 164 
pounds of wheat consumed per person 
in 11160 11 1Itth, more than hall of the 
315.pound averale half a century ago. 

LlllJ, Chute 
At the lame time, aarrelale domel' 

tic food consumption of wheat has 
chanled little In the put 50 yearl, with 
a total of 484,000,000 buaheil in 1960, 
against an eaUmated 418,000,000 In 1910. 
In addition, beeaute of .harp popula. 
tlon expanJlon, total conJumption o( 
wheat (or food declined by r. Imaller 
percentale from li45 to 1960 than the 
per·person rate. Total consumption for 
1960 wu down only two per cent from 
495,000,000 bUlhelJ In 1145. Total con· 
lumptlon actually Increased three per 
cent from 1958 to 1960. 

Civilian per capita consumption of 
other cereal product. 11 expected to 
• how lItUe chanae ln 1961, u compared 
to 1983. Eltlmate of rye ftour consump
tion for 1081 1a 2.1 pounds, tame as in 
the preced1na two yelrt, but 16 per 
cent leu than 11147 ..... 9 avenae of S.2. 
Com meal per capita conrumption in 

1981 11 forecast at 1.S pounds, lime as 
In 19fA, but 43 per cent leu than thl' 
1941-49 average of 12.9 and 68 per cent 
belaw the 1935-39 averale 01 23.1. On 
the other hand, hominy consumption, 
forecast at 3.0 pound! per capita in 
1961, has been Increaslnl In recent 
yean. The 1961 forecast 11 .even per 
cent above the 1947·49 averale of 2.8 
pound! and 114 per cent more than the 
1935·39 averale of 1.4. 

Consumption of wheat breaktut eer· 
eall In 1981 I. expected to remain un
ehanled at 2.7 pounds, same as In 1900 
and 1959, but 18 per cent under 1941· 
49 averale of 3.2 pounds. Com break· 
fast cereal conJumpUan 11 e.tlmated nt 
1.B pounds, alao unchanaed from the 
prevloUi year, but 20 per cent above 
the 1947·49 Icvel. 

Consumption or rice for food In the 
United StalH in 1981 iI HUmoted at 
5.1 poundJ. alalOlt 5.8 in previous 
year, and 1947-49 averale af 4.9. 

Retail prices 01 ceftal foodJ are ex
pected to averale a tittle hl8hcr than 
in 1960 because or likely further In· 
creues in marketinl charges, the Aarl· 
cultural MarkeUna: Service I ta tea. Last 
year, conaumen in cltlel paid around 
two per cent more for cereal and bak
ery producll than they did In 1959. 

Supplies of food sralOl durinl the 
remainder of the 1960·61 marketing 
year wiU remain far in exceu of an· 
ticlpated dome.tlc needl and exporta. 

Civilian demand for all food In 1981 
11 expected. to be at the high level of 
recent yeara, with conaumer expendl· 
tUtes for lood IhiJ year In about the 
same proportion of Income as lut year. 
Retail food prlcea this year are not ex
pected to average greatly different 
from 1980. 

Spot Announc.mlnh ~r 
"Quilt Mlracl." 

The Bakery S.lea Service Depart
ment ot General MlIlJ, Inc. haa pre · 
pared a aerie. of lbe .pot telev1l10n an· 
nouncemenlJ commemoratinll the ob
servance thil year of the twentieth an
nlvenary 01 enrlchment-"The Quiet 
Miracle." 

The announcements are belnl made 
available to bakeriea and rellonal and 
local groups in varloua l ectioN at the 
country. They were produced by Gen
eral Milia In cooperation with the 
Wheat Flour lnatitute and tho Amer
Ican Buen' AIIoc:latlon, principal 
spoRlOn of th1l year', enrichment an
nlvenary observance . 

The announcement. may be obtained 
from General MUll repreaentatlvea or 
upon request to the Bakery Sale. Serv· 
Ice Department. 9200 Wayula Boule
vard, MJnneapollJ 28, MInnesota. 

.. - ~-----. ---- --
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Von's Story-
, l ',,"hlll ... tI 1r,,1U pac .. 1; 1 

m .,III1(1I1'I 1I1I I k ,,"II' h .. w mudl pr,,111 
1 1l ~ lil llthll'l ~ ... ,nlnhuk. II "P"I1~ li lt' 
d,,,,1' 1,.1' IlI ' \I' pn'IlI •• II" lml p" ~"lbllllll '~ 

III 11m" . lIa.,·, I,, ·,la.,· IWl'foot'mann' III!' 
U!'l'~ "II 1II1 1!t-I1 ,· hy · th·rn hi!~ I~ IIWY Ill' 
a.' 1'1' 111111,,11 . , ~ " , .,11·111'.' "II " " al , "'111 · 
]1l ,IlY l u,,, 'it ~ . 

Return on Invc,tment 

HI'\III 'n " II 1Il \'t'~ ' m" II' I ~ .'" Imp"I" 
'anl. SlItlpl,\' ~ 'a,, 'd , 1'1,1, ' III rl'lurn IIIl 

1Il,· , ·~ tll"'ll' "'on I ... ddilli'd a" IIIlllI\\' ~ : 
II , ItIIlHml CIII,~~ 1'1'11111 ",',.1' an'nll!l ' 
Ill'" .. '"I',\' 1lI\', ·~ lm"'ll. 

l"'ln l lu"'I ~ II', \\, Il li ,k,' II P"~" lltll' I" 
!'l ·udll ., ' "h,um Ih l,' IIlI"rtn •• ' I"n IIII' 

'·"l·r," ~ tr u:Il' 11t ' 1Il III li lt' \\'iI ... ·h"u ,,·. 
I h , ,\ ' I ' I'~ III', ' h"CIIlIUIH: I,. " I 'IU'IIII II' ,.udl 
Ih:U1" ~ nlO' I', · d •• ", ·l., ·. I\Jl It all 1' .1'1 ' to . 
t.:1'\11I1I: IIII' I" ·., , I"'UI'I! "" ",','1',,' III ' 
\'1 ·,,1111"'1' d ,. lla r 

0\'l '1' iI 111'1'10'11 "I .\'t ':,I'~. f,,,od dl:llll ~ 
h',,·,· f"l1 l1ll II 1I1I 'I' .. a .'III&:1.\· IlI'l·. · ~·. , r., 

I" ,' ·11" ... · Ih"11 \1"lkulI: , ' alllla l ~" ,h.·y 
, 'hll U~,· ,hi'., ,' IUlld ~ I" 1i1l:,nl'O' II ll'n' 
1""'l1ll1lf ~I"I " " x pan,, \, ," pr.' I!I': , IlI, 
'I'hl " 11 1, '1111" ,11:,1 ,h, 11 1:,11111'1\'1111,·, I,·h •• 

,'an 11I ",·IIIt · W', .I·" "' 1I " IUt' IIIt.: lilt' 1'1" 

laLl, 'I"" 1II" ""ln" II' III hi,' 1I 1"ll'Iwnd l'" 
\\' ,11 1ll""1 1,' 1I1t i' ,"'I.llal \'I · ... ·plilln 

'I'h, ' III1T, 'a .' III t,: 1111 P"1 lalli '" II I 1lI1'l·~I. 

Jl1I' 1I' dalil :oI~II , ': 011 " 1" 1 :, " ·: 'Jllln' 1.'al 

III IU l'h,,\','1 P"I'I< ' ll11atW,· " " " ""I'~ 
p .... ,lllI'l '1'111 ' 1\\,. :, ... . ,·I" .", ·ly Im k,·d . 
:,nd t"I ' 1 10 1 ~ " ':' ., "11 Ih, ' dHlIII~ 1\111 d l· 
IO 'co l 1II 'II'Il 1'1"'1" i,1 m.,IIl I:,IIlIIiC 101'1 · 
.... ·. h lo1:o" ... ·11 111\·1'l1' •• III ', Th,' uchl lu l 

-

~. Iud ,,· h~' Illlll\ll'a"hll'c'r" II'h .. w pl' .. d. 
' lI'b ;11,' tn" .. I\'t·d ,·""Id \l1'"dul '" Illi1· 
It 'na l h, · IIt· IH ~ I III' lI ... ir 1'1 '11111 t' II ~ I"III ' 

' ·""- a ,, well ;, ~ tl lt' I1I "t ·h'. · ~ . Dill' r'-'~ 1I1t 
l1Iay Iol' Ihul 11lIl1Iull,,·lul·' .· .. " \\'111 un · 
th'r l :lke I" \\· U1't·h" U~l' 1,,\\' ,lu rnlll'l 'r 
Ill' m " "II II W,'\' il'l' Lm~ ' ~ rill' ''' ''t.:I'1' pt·· 
J'I"d~ "r 11IIlt' , 

SI"I'I' 1II11\"'ml'nl ", "I, " 'k I" t·I,,~,·ly 

l'I' IIIIt·1I h ' wun'h"u~I' tn\"'nl"I) ' , Dalll 
pn'l'I ·~" IIl t.: , 'qUIPIIII'11 1 n",\' ,·,mbl,·." ~u · 

IIl'I' lIIul'kt' l ,·"mpani,·s I" ,·,'ahmh' lh, ' 
1'I ' ]all'.n~hlJ) ul'IlI"'t'l1 '\'U rt·h"u"l· illl'l·l\· 
I"I'~' und ~ I"I'I ' 1II"'· I'IIll'1l1. Thl ~ ('an 
hl· lp PI'I'\"' nl "ul " "'"I"I'k l'I ' l\d i llt'II~
" ~i lua ll"n \\'hiL- h hn" pJ:ll!llt'd tilt· Ill · 
dU~ II'.'· I" .. . I'l·al'~ ~i mpl .I' b,:t'uu~I' II 1'," 

tl"I' Il,d I"" mudl t.:11l'~ s ",· , ... k 111 U\l~' lIIt.: 
r.lttlHl(;" · IUI'l' I'~ ,' ltIl muk,· u~ , · (I f ~I: " 

IL ~ tl l'" sudl ,,~ Ih" ... • Ir"m Iht· \'IIIl' ~ 

Sludy U" II .:uid,· I" Iht· rll'l'I"rnlllll,·\· 
IIr Ih"lI' ,,\, ' 1\ I) .. "dud ~ , '1'1 \1'." pI'IInd,· 
t' xc·. ' II,'nl l'r11t '1'I1i ' ''1' P"" JlI '" "loin', 
tI1'· III · lIIn· nt llr~· n · I ;III"n"hIJ)~. and "all 
' .. rill IIII' ha~ l" f" .. I1 I1PI',,\·,·d wm,,·h .. u~· 

Int.: lIIul (1I"ll'Ibuli"1I prU~I"lIn~ , 

SPice Allocallon 

r" .. d dmlll~ III',· b,·t.:IIUIIIIC III \'M.k 
;.\ ti ll' ,,1 1"" :'\IIIn ,, ' ~ llI'lf "pan' 11\ 1, 
11 .. \\' It)!hl TIll' CI'IIII'IIli.l , ·"nn·n lt'i ,II"1I 
.. I "M.d ,,"1 1'~ 11\ till' )Wlltl,: II r 1!!;'nI 

( ' ha lll ~, (.".,." ." lind \·"l unta/'II·s. "ro'ph. 
' ·~ II · d b.l· Sup"r Mark"1 ~1t'rdHtlJdl ~ lIlg 
Yl'al''' IIC". I\II ~ br"ut.:h, l,b"ul L!l'l'lI h ' l 
h, :ldquurll'I',' dll'o 'I'll ll l1 ,, \' l'r nil il" P" I' I ~ 

" I II ... hll"I11"'" thl , III IIU'n IHt ~ IlI·n·l· 
,· .... " ,d Ihc IIn,l! IIII' lII"i'l' ~"phl~ Il" , "I 'd 

""11' 1',,1 "f "l ll ·1f "pa. ', ·. 11'1,,1'11 "I'll 11"\\' 
\J, . >1 ' 11"1111.,' IIIIIII';,h,d " ml n ·,,'\':,lw,!o·d 

Th e HOWie 01 Cw.I~.Ron i. H,·" . • \ a elc>c. J'lfIIQ\ p-omo"no or1l' 01 Amcllton Bcoulv' \ 
mocoUT'" 1)" ,,1 ... " , or 0 H E au" Slo'e ICI(ored on Temple. Tc.o ~. tJu""'g Inc Lenlc", wo o 
" " . In" H 'CI 11 " 0 \ '~'p'! o!" d 11>(· l'nl"l tluon"l~ mo . cd a ... 1 ,n , n'Cl' dov~ In ,ne Ixlt\" , 
}I ' , . Il, I ce n I'. · .... , ," Ihl' Gigantic 50wp Soil d ' \D IO \ 0 1 MH G,O\~ ' \'JuP\ dc~tr ,bcd on POOl' 
20 of , n,· Me,en Mc,:o, on. Jo ... ,nol. 
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"11 'lit' hil ~ i " "f "" "mll I" 'l'rOI'lIl:ln" 
,I i'l l ' h .. m IlI'adqual'l, ·r". SUI'" inlul'Ill 
It.", , 'WI h I.' t'l'l lll k "d " "I wit h ti ll' iii, ~ 
" I a "w lldl, and Will ,·nuhl.· Ilt':odqlll' 
11 ·1'" I .. ntak.· d"(' I " I"n~ III a m"lllt'll l .' 
n"lin·. 

H,,\,·\·,·, ·,·. II,,· II"" "t ,,111'11 allll"lItiOlI' 
pr"dil'lIl1 'll lin 11111\"'1111' 1\ 1 allll1l' I " ]w it ~ 

I'IHtIl,·ng,·t! by Ihl' d " I1UI'''·it lld·I·I·n. 
' ad" " 11 g l' ''~" pl'IInl ~ WIII 'n i'l1t.' I·k, .1 
"UI hr III , ' l1lill'h IlU .•. !l1I.n' ~ h"1f "1m •• 
m .. ~· III'IIdl1l '" higge l' .' 1I1t. ~ ", 1/ I!i\'l I, 

PI'"clllt 'l hul " lIIalll'l' \I,"'noll pr\llll .~ . 

Th,' 1'''lIIpuh' l' ill!t' ntuy P"sc u Ill' I 

dwlh'ng,· I" pn\'alo ' lab,·ls. Whit,· ,, 11 d 
I'ham III't PI'IItil " 1" ' IIHlIII fall'lr "Inb l., 
IIjll·ra lll1t.: ' ·X P' ·II"I'.", ,lIId n'~ulluill I!r,,· , 
pro ,iiI IIlIlI'CIII~ . lin ' "h'adl ly d i lllhtn ,~ 

l'lIdt·1' ~u t' h t' l n' III11 " lalll' I '~ Ihl' indu ·· 
II '." fan nIl IIIng,·1' hllp,' I" "pl· ,'nll· •. r. 
il hUlwh ha~ I " . Thl~ may \'l' I '~' w. L 
1111'all tlta l III Ih,' lulul" ·. ""I\'I.1l' bl'an, I' 
\\'111 h., ~ lIbJ "I'h'd I" lIIudl d"~I' r ~l'r ll' 

tillY and I hl~ (·" "ILI ha~ Io' 1I 11 d,,\\·I\· 
~\"1II1! 11) tlil' ~up, , 1' 1I"'l'k,·r~ l·m"tl llli" . 
.,1I'·ill·tl" n ' " pl'l\':,l l' Inbt' I ~ , 

Ih'n ' I ~ wlw i lIan,ld G. Ward . Sa l, .. 

illld ~It ' l'dlandl" lII ~ ;\hllla!:l'" IIf Vun ' 
h .. ~ I" ~a ." ah"ul hl ~ l'IIl1I lmny's " " I· 
UI)!" ,,,wa nt " Ill'll (·"nll'"llood unond , 
" ""I'y fl' \\' pl '''p h' \\',. knilli' . Ihlll IHII ' 
pl'l\'a lo ' lahl·]~. a" lulIll.\· 1'''lIIpI'I'h,', d 
w h:,1 till' Ii'lli' pro.til ,, '"r ~' I" Ull Ih, ·I·. 
Uul \\'\' kn' ,,\' wlll'l'I' W\' ~ llIlId . 1'I 1! )' : 
dll \\' 11 III II ii' IWIIII.'·, II'llh n'~ pl 'I" ,,," I: 
m, ·I't·lmlldt", That I" IIIW \I I Ih,' 1', ' 

~II II ~ 11',' h ;,\"' I\ ', IIIm' h , ·"nfldl·lln· I . 

pn \': ,Io ' lah, · I ~ . " 

Balanced Pramollon 

Ju" h,, \\' till' (',,"n 'pl li t b: l l"nl" C 
prllll1"II"1I 11'111 alli'l'l tilt' l1Ialiulul'hu 1 
\\', .• ,1'1, 11 '1 qU i lt· ~ul'l' \\" . knll" '. I I 
, ·XiUllplo.:, Ihi" P I'IIIIIIIIIIlr.: '1'\' dllllil 
,'lIn ",.·an ft'\I'I'!' h:Ullhu l' t.:,·1' ~alL'~-J It 

lIl11llnc .. allll, ·d 1 1I ·: lI'h o.:~ Will 1" '''1111 I 
It·,,~ i' llp!,· ~ ilt l l'l' 11l' 1Il~ ~IIld . But , 
IInp .. rl ;, nl (111" .• 110111 I~ till" . Will a Jl I 

1" .. 11" " 1111·1'1 ';." , , 'U,, \ " I1 W I' ~'IIuli l :, 
Ilt t· ' I\·, ·ra!:. · pllrI·lta"" ;,t lh, ' 1'111" 
"Iallll" 

Mlld" 11I 11l"l h" lb aI',' m"klllg IIp, 
~Ib l, ' I .. 11ll'''.' I1I'. · Ih"H' 1l'~ IlIt ~ ."'1', 
:,10·1.,' . :,111\ 1Il:,lIufm'lun' r" ran 1'''' 1)' 
I .. Ill' , ·,,!ll·LI "11 III '''n·,'a ~ 1 Ilt t· , ' ff, ', 
"f any PI 'II til" tI,," I It t'." ,·ullml! . '1' ... 
Ih" ;,n, \\, ,· r .'. mllllllf tl\' lu l't· l'~ lI1u .~ 1 0 
1l1'W \I· a.\· ~ III prll", · Iht· \'alu,· "f Ih. 
1>11'11 parlH'ulal' PI'IIlilllIIIJ"S. Wllh \ 
' ''"I ~ all'l·lId.l· 1I\'H1) .. hll·. tllI'Y 'Irl· III I: 
III 1. IIII.- ill"" III till ~" , 

FUl'lh"t'iI111i'1 ', 1'" "1,, Ill'! ' h'·IIIt.: Jl I, 
pUIl1Io·d a~ 11 , ·\' , · .. hd .. I'i·, As n rl.'~\ , 
t'lmm" Ill'!' I lI'C lIlIlIllC I .. I" '~ L ~ I hu ihh • 
"pt'l·" d d t'pla.'·" III ~ I"re~ Ul't'a usc 
Ih, '1t' Itl !; h lahll" ""s l ~ , J\dd III Ihi" 1 11 
fal'! Ihal /'l·tHt! dl'l'ks UI1l"I1~ 11 1'1.' OI! l I· 
illt.: tilt· U,;t' u r m;HIU'IIl'lurer repl'" 
"t.'I1II1II\·c~ fool' ~c "\'idn,; in·s lure.' d ,. ' 
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Von'. Story-
• I. (Continued from page 26) 

plays, and the unions are winning out, 
lt may mean that manufaciurerl and 
their advert"lng acenclea will be 
forced to aU down and plan new .trate· 
gle. to Increase luper mark~t niH. 

Some poulble .olutlons to the prob
lelm Jl railca are: PromoUonl tailored 
to Individual chains could be one. The 
Idea Is becoming more practical, .lnce 
It would now Involve only a few hun· 
dred headquarterl officel controllinl 
the llon', sharo of luper market .. lea 
volume. 

And here'. another poulblllty: In· 
store dilplaya-ma!l produced at. the 
manufacturer', plar.t; distributed and 
handled throu.h the warehoulel of 
ehatna and voluntarle. In the aame way 
BI~ ~eal merchandlae. 

Coata must be licked, and palletiz.ed 
, shipments already being w:ed In many 
.tores may olfer the answer. 
, These new trenda In merehandlaln8 
should stimulate manufaeturen to 110 
back to aellln, their entire family of ' 
producU, Instead of concentratln. aole
lyon individual Ilema. Take a moment 
to Itudy the accompanylnl table. lt 
Ii.ts the proHl contrlbutlona of 15 well· 
known companies to Von'a 1959 grou, 
and It makel a powerful ItOry. ' 

General Fcoda .... ............... , 
California Packln" .......... .. 
Scott Paper ......................... . 
Campbell Soup ................. . 
Libby .............. , .................... . 
Dole ....... .............................. . 
Com Products .................. .. 
Gcneral Eledrlc .............. .. 
American Tobacro .. : ....... . 
Crown.Zellerbach ............ . 
Kellogg 
R. J . Reynolds ........ "'" ... ,, .. 
General Mil" ....... , ......... .. .. 
Procter & Gamble ....... . 
P. Lorl1lard ...................... . 

156,994 
138,230 
118,188 

109.231 
107,636 
91,330 
80,178 
74,883 
69,639 
69,469 
67,589 
6~,202 

64,088 
63.505 
58,372 

Total ............... ., ............ ,1,334,5", 

Inl t\J1nmlttees, and their need for 
fad. to lulde them In maklnl deel· 
al\lN. As a relult, the time 11 fut ap· 
proachlnl when manuf.duterl wllllH 
ftt to aend their own top exeeutlvel to 
headquarterl otftces for a dlscuulon of 
marketinl .tratelY - rather than to 
almply aubmlt promotion Ideas by way 
or their aale.men. 

Manufacluferl can exploit. thl, trend 
by apreadlnl the doctrine or more ahelt 
.pace for more food Itema. They .hould 
not 10 along wJth lOme .tudlea which 
advhe addlnl more non·foodl at the 
expense of food. apace. The .uper mar· 
ket .till haa a long way to 10 before 
It can be conaldered a real one-. top 
food atore. 

~bUrarr Dec:lIloN 

In thla connection, too many manu
facturers have accepted the arbitral')' 
drclllon ot aome chainl to carry only 
two or three branda. They have not 
fought hard enough to .how that more 
brand representation on the .helvc. 
can add to the overall proSt 

Is there room on the .uper market 
This repreacnts 32 per cent of the ahell for products that neither move 

total gros. profit for the 3,431 ware- tut nOf produce big profltaf It thls 
housed Grocery Items litudled. , queation 11 directed at the manufac

turer who haa lIuch a produd, here 11 
, Fuhlon BwlD... one way he can try to anawer IL Let 

The .Ignlflcance of the product ex· him ahow that hlJ brand is a traffic
ploslon 11 thllt tho rush of new prod- builder to brlnr cuatomcri In and k(!t!p 
ucts to the .helves haa tranaformed them. That calls for more con.umer 
iuutl retailing Into a fuhlon bwlncla. .tudlea. Super market buylnl commit
The equivalent of 31 per cent of Von'a tea are deeply concerned with the 
grocery warehouse Inventory waa in- probleml of attractinl cUltomeri too, 
volved In chan.e during 1959. This in· It makes more sense for the .. Ielmlln 
eluded the addition of 490 new items. to talk traffic·bulldln. rather than prof. 

Thls conatant Row u! new products Its, when proftta are not hi. product'. 
has Increased the rc.ponslblllty of buy- atory. 

28 .... , 

, ' 
. Tb~ qulckenlnl Pllce 
product introduction 

matched only by the, ~::~:::~r~~I~~ 
In, tempo at deal n 
Von'., for example, over per 

' of the ltema analyzed were affeeted by 
deala. The accompanylnl chart ahowl 
which product lines accounted fOll the 
greatest activity In lhil direction. Thus, 
soaps and detergenb were I"1lsponalblt 
tor 36 per cent of total delll movement 
tor the categories under study. Here Is 
one additional area where each prod. 
uct will be Inereuln.ly Jud.ed by lis 
proHt performance-and not by accel· 
erated ahelf movement alone. 

Soaps and deter.ents .............. 38"-
Coffee .............................................. g,,-
Cleanaerl and c1eanerl .... .......... 8'JD 
Olb and ahortening .................... .,,-, 
Bllklnl mlxel ................................ 5" 
Pet toodl " ........ ~ ............. ....... ......... 4" 
Fish, canned , .................. ............. . ~ 
Mayonnalle, salad dre~ln .. , 

etc ........ : ................................. . 
Laundry aida ................................ 3'" 
Mari.rlne ...................................... 3':to 
Vegetables, canned ...................... 2,-, 
Tea .................................................. 2'" 
All others ..................................... 11'" . 

In 8ummarr 
To aum uP. here are the 10 vital 

that a manufactUrer and hll ad 
should take away from the Von's 

1. The aga of Iba compwan II brmg· 
ing acMn1lfIc marchudlalDg with U. 
Buyerl and merthandl!ers will make 
more and more of their decl.lonl baaed 
on data processing. lnatAntancow: reo 
ports will make It poulble for them 10 
take effective action to prevent 10L'ts 
beyond calculated rhkt, not after they 
happen but before they happen. Manu· 
facturerl need to develop the .alnl! 
camputer approach to marketing, to be 
on common Iround with retailers who 
already have luch equipment, and 10 
be able to guide thOle who don't with 
Intelligent aelling Information. 

2. Th. common daoamlnator 1n Ih. 
aupar ma:rlr:a. bUlluu II 'u. becoming 
doUu proflta. Dol parcealaga margins. 
Manufaclureu can Increase the etrre· 
tlvenell of their selllni with more doll 
on what happenl to their own products 
under different se11lnl clrcumatanccli. 

3 .. Ratum all lnnUmant la a yU.lI, 
ntw mauuramant of ,.dofIDl.llte thai 
wW lDcn ... in UN, Buyerl will look 
for more way. to reduce capita) in' 
vested In Inventory. ' That eaU. for 
manutacturerl to reduce dlltributlon 
costs, find way. to increase the em· 
ciency of warehowlnl. . 

(Continued on pale 30) 

THE MACARONI JUU",.M , , 

Press for short goods 
with round die. 

NEW TYPE PRESSES 
WITH ALL COM· 

PONENTS ON THE 
FLOOR 

NO STEPS 
EASILY ACCESSIBLE 

I CONTROL 
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Press with Automatic 
Spreader, rectangular 

die. 

REVOLUTIONARY OE· 
VELOPMENT IN THE 
TECHNIQUE OF MA· 
CAROl'll PRODUCTION, 



Von', Story-
(ContJnued from page 28) 

4. 8denUBc mlttbuullalllg wllh Ib, 
aiel of da!a prDee.smg ..,.tlnu wW hu· 
tin lb. growth of Ibe big r,laillng 
chalM • .ahultui" and co·opt. As pre· 
dlcted by Super Market Merehandls
In. year. ago, the tood Industry has 
become headquarters dominated. Man
ufacturers mUlt direct more of their 
efforts at these headquarters-not with 
ordinary Illes pitches, but with com· 
plete marketina programs. 

ti. TaUol" mad, promoUoru 10 lull 
th' nMda of lndJ.ldual chalnl .,1 
called for. Tho f'eHiatancc to special dIs
play. must be overcome by more imag
lnaUve promotions that are not as COil· 

Iy to the chain-promotions that In
crease total . ales and customer tramc 
In the dore, not .Imply the movement 
at tho manufacturcl1' own product.. 

8. ",rcbaacl1llD, chaiN lib Von', 
IN abo.IDe th, wa, 10 oth.r food n· 
laUen 10 ul,1IIIl the .. ,(ely 01 prod· 
uct. thtr earry. Manufacturers should 
ronUnue to pour new products into su· 
per markets, particularly ,ince they 
offer an opportunity to rebuild the 
proftt structure. And, of course, new 
products can help oftlet private labels 
.Inee the laUer thrive, on ,taples, not 
on new line.. ' . 

7. 8den.llfic m.rch,nellling focuul 
lb. .potllgbl Oft products that hu. 
hldd.ea .alet polenUal. but wblch. up 
to now. ha .. been lug.ly ignored by 
manufmur.n lh.muh'.. b.nUN of 
th. I.ck of ,.rformance dUL It caUs 
tor c10ler Icannlng ot every pr.>duct'. 
pertonnance In the .uper market. 

8. Th. ttm. 11 mon opportun. for 
manulactu"n 10 pro mot. 'bair Inlln 
famUy of product. to Ih. trad •• Thll 
can be used to forcefully augment In· 
dlvldual brand promotion. 

9. Print. labels wW be incr.aslngly 
aubJadad. to th. m.rclleu scrutiny o' 
tomputan. Emotions may no longer 
hold away on this i1sue. And arbitrary 
brand pollcle. thaI have kept many 
manufacturen out of some chains, 
frw.!raUnl truly national representa· 
tlon, will also be reviewed. The facla 
will be served up by the computers, 
and they will mean more thon any
thing buyen, or your Oy"J\ salesmen, 
IIY· 

10. Mor. consum.r .ludl.1 are lis or· 
dar to Ju.tlfy the .xllianc. of proct.. 
uda wblch do not hay. daullng .al •• 
and proDt tlgurn but 'Whleh do much 
10 liMP old custom.n, and attract n.w 
onn. 

O,enlght 
The correct IIIt1nlln the April BUY

ERS GUIDE of two companlel under 
the heading "Manufacturing Equip
ment" .hould read as follows: 
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BRAIBANTI COMPANY, Lehan Cor
poration, 60 Eatt 42nd Street, New 
York 11, New York. Manufac:turera 
of completely automatic lines for 
long, twisted and ahort looda. Auto
matic prenes from 100 to 3,000 
pounda per hour. Pneumatic ftour 
handling IYltema. All type. of spe· 
clalty machines, Including ravioli 
and tortellinl. Free consultation ,erv
Ice for factory layouts and engineer
ing. See ad pagel 30-31. 

THE BUHLER CORPORATION. 4207 
Nicollet Avenue, Mlnneapolll D, Min· 
nesota. Planning and Engineerlnl of 
complete macaroni factories; con
sulUnl aervlce. Manufacturers of 
macaroni prene., ap~aders, conUnu· 
Out dryers for Ihort and lonl looda, 
multi· purpose dryers tor short, long 
and twisted looda, automatic cutlers 
for dry lonllooda twisting machine," 
die cleaners, laboratory equipment 
Complete ftour and Semolina bulk 
handllnl Iystems. Sales omeeJ at: 2:10 
Park Avenue, New York and Room 
1515, 327 South LaSalle Street, Chi· 
calO. Sales N.p~JenlaUves: Arthur 
Kunz, New Orleanlj Hana Zoaa:, Los 
Altol, Callfornlai E. C. Maher Com
pany, Los Anaele'i Ben Borg, Seat· 
tle; Buhler Brothen, Limited. Toron
to, Ontario, Canada. See ad page 2:1. 

Under the hcadlnl "Eggl" the fol· 
lowing compsny Jilting should appear: 
HENNINGSEN FOODS, INC., 60 EDIt 

42nd Street, New York 11. New York. 
Manufacturers of egg yolk lollds. 

Regional M.etlngl
(Continued. from paae II) 

Uvel Wllliom TaskeU and Ree.e Hogle. 
Supplien that attended the lunch

eon included Vern McEvoy of Centen· 
nlal MIIII, Jim Broden of General 
Mills, ' Joseph Proctor of Cello Bal 
Company, D. H. Kerr of Dobeckmun, 
and Jamel K. Noble of Lonlvlew Fl· 
bre Company. 

In San Francisco, Roma Macaroni 
Company was reprelented by Frank 
CafJerata and Gear"e Paolini. Louts 
Murdo came up from San Jose to rep· 
resent California Palte Company; D. 
Merlino and his Ion Rlchord came over 
from Oaklond; while Golden Grain of 
San Leandro wa, represented by Vln· 
cent, Tom, and Paul DeDomenlco. 
Their advertlslnl agent, Charle, Feld 
from McCann.E'rlckJon, attended. In 
addition to Richard Oddle ot the Bank 
of America and Bob Green, AIsocla· 
tlon secretary, who ronducted the 
meetingl , Joe Peraoneni at Rouottl 
Lithograph was on hand to check facll
ltIe. at the Mark Hopkins Hotel for 
the torthromlng convcntlon In July. 

-- . ...,.,.. - ... 

Los AG ..... 

In Los Angeles, HUlh Chamberlln o! 
the Evaporated Milk Division of lbl: 
Carnation Company reported that the 
Olive-Tuna·Macaronl Loaf campalill 
was being merchandised in 22,000 ker 
outlets and that the quarter of a mU· 
lion dollar advertising program wa.~ 
Ihowlng satllfaclory relults. He called 
for regional reports from macaroni 
manufacturen who tied In to tho reo 
lated Item campa Ian. 

Ralph Frank, Jr. of Lawry Foods de· 
Icrlbed a po.l-Lenten promotion with 
their spaghetti lauce mix and dry .pa
ghettl, backing It up with merchandis
ing materlala and national advertlalng, 

In attendance at thla let·together 
were Fred and Emil Spadafora of Su
perior Macaroni Company, Al Kaukee 
and Jack Reining of Mn. Weber, Bob 
WllIlam and Sandy Blavin of Western 
Globe Products, Camillo DeRocco of 
Florence Macaroni, Henry Bonamlco of 
Prince, Roy N. Lesa of Anaelut Maca· 
ronl, and Anlelo Guido of Anthony 
Ma('o;,,:)nl. Jack Lynes of Sills' Lo. An· 
gdel office was In attendance as 
Joe Hillmann of Lawry Foods. 

Chicago 

The best turnout at a Chicago meet· 
In, In some time came to seo the pre· 
mler of the new North Dakota Wheat 
Commlulon 111m "Durum-A Slandard 
of Quollty." Tills excellcnt prelento. 
tlon produced by Dill Snyder FUms ()f 
Fargo telll the consumer the durum 
,tory. It received enthwlastlc: recep· 
tlon from the following: Irvlnl Gra .. 
and hla son Donald of Chlcaao; Albel t 
Bono and Ben Ryden of the John Ii. 
Canepa Company; Stanlcy Wilde (f 
Grocery Store Producta and his ae · 
vertlslnl alency representative, Sal I 

Moreani lJo)'d Skinner, Clele Haney 
and Bill Clarke of Skinner Manula, ' 
turing Company, Omaha: ArvUl DL' 
vb, Joe Johnson, and Emmett Taylot 
of Gooch Food Products, Lincoln, Nel:· 
I1llIka; Albert Ravarino of Ravarlno (, 
Freschl, St. l.oull: millen Gcorle Fo· 
bert Gene Kuhn, Frank Herbert, Ton! 
DeP8.!Iquale, Georae Hackbuth, anJ 
Dick Venell; Bill Berler of Buhlu 
Rrothen: John Sullivan of LawrY 
FocodJ; Charle, Hoskins; and John Bo· 
han uf SU1I' Chicago omce. 

It was agreed at aU of the meetlna. 
that periodic get-together. stimulate 
thinking and exchange of Ideas that 
tend to .tablllze tou,h rompeUtive .It· 
uatlons with a lenerll .pprec:iation of 
overall problems faced by every com· 
pany. • 

Tim MACARONI JO\"N" ~ 
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The ASEECO System for NOODLES 
24 hour - round·the-clock production. One operator required for automatic continuous 

press; 
NO HANDLING from press to shipping cose! 

Aseeco fully automotlc weighing and filling sys. 
tem for noodles in cello or poly, ar-

None for shaker dryer, preliminary dryer, con. 
tlnuous dryer, stor-a-veyors moving storage for 
24 hour production; weighing, filling and closing. 

G-R (Goribaldo-Ricclorelll) fully automatic car
ton line - weigh, fill, close. . 

Second operator fills shipping cases. 
Aseeco will supply any or all parts of the system. 

North Dakota Agricultural College 
recently announced II! durum recom
mendations for 1961. 

LanBdon and Ranuey will continue 
to be load varletle.. accordln, to 
NDAC, as will Lakota and Weill, All 
four Ire acceptable tor milling, accord
inB to observen of the trade. 

LanBdon and Ramsey likely will ac~ 
::ount for a llrler pereentage of the 
"ilrVest, according to pN!scnt planUna 
;nlentioDl, than will Lakota and Wclls. 
despite the fact that the latter two 
" arieUe. have more rult resistance. 
This Is due largely to the fact thot 
I. nkota and Wella tend 10 smaller ker
nels and lower test weight per bushel. 
Ct' rlaln Browers have also reported 
rhal Wells is somewhat susceptible to 
funaw damage under certoln growlnll 
~ondltlons. 

Mlndum and Sentry may continue 
to be grown, alonl with the other four 
\'orletles, in areas where rust is les8 
common, advises the NDAC. Sentry 
hlll lome tolerance to 15-B Item rus" 
which, together with its earlineu, may 
help It to ripen ahead of serlout dam~ 
ale from nUll Mlndum. an old variety, 
slll1 doci well In non-fUlt yean. 
, Sentry, It mould be pointed out. 
however II very subject to funlUl dam
ale under certaln lrowinl conditions. 
M.w, 1961 f. 

FINISH-DRYER STOR-A-VEYOR PACKER 

Th. AI ••• o Corporation, 1830 W. Olympi. BI,d. 
LOl Ang.l .. 6, California 

Telephone Sten Brodl. or Vaughn Gregor 
at DU. 5·9091. We servlco the entlr. U.S. 
Western di.trlbutor 'or Poyan Equipment. 

If the fungul damage runs above sev· 
en per cent, grain specialists remind, 
It Is not elhtlble for loan and could be 
discounted quite heavily In the terml· 
nal market. 

New Italian Durum Mill 
A contract to build the largest semo

lina mill In Italy has been awardcd 
Buhlers of Uzwll. Switzerland, by Mo
lino &: P .. tlHcI Paolo Agnesl &: Figli 
S.P.A. 

The new mill will consist of two 
units with a combined grinding capac
ity of 240 metric Ions of wheat per 24 
houn, or about 3,800 cwts. of semolino. 
The output will be used to expand the 
company', macaroni goods production. 
The new mill, a pneumatic plant, will 
Include four-roller-mills MODB wlLh 
roller bearings, plan.lftets "Pianos tar" 
MPAD with easy adjustment of now
schcme to quantity and the MORC 
purlner with three-sieve layers. 

Buhler of Switzerland will furnish 
the new machines, while the company's 
Milan branch will draw plans and su
pervise construction. 

Supermarket Expanlion 
In Italy 

A new Amerlcan·style bakery. a sal
ad kltcht'R and a meat packaging plant 
are ready to lro, as Supermarkets Ital· 
I/tnt expands Ita operatil)ns In Milan 

and Florence, Italy. 

Lenrnlng by experience, the new 
stores provide larger dairy, meat and 
produce departments. "Perishables are 
more Important than we thought, and 
we're doing bigger business every day," 
says Richard W. Boogaart, managing 
director. 

To be introduced during the coming 
weeks are products of the new salad 
kitchen, which will try Amerlcan.style 
salads on the italian public _ potato. 
vegetable. jellied and fruit salads. Po
toto and vegetable salads arc normally 
servrti In Italy "Russian style"-that 
Is, with mayonnaise. 

This department I, also designed to 
prepare meat mllngs tor the fresh ra. 
vloll, torelllni and other pasta products 
already produced on the premises. 

"Everything you can Hnd In a United 
States bl.lkery department" Is what the 
supermarkets have In mind lor the new 
bakery kitchen, located In Florence, 
l; t~ t trucking Its products dally to Mil. 
an. That Includes such dellco.cles o.s 
doughnuts and sweet rolls. 

A new meat packaging planl Is now 
wrapping cheeses and luncheun meals 
tor 0.11 five Milan supermarkets. which 
formerly did their own. The change In 
system provides greater efficleney, as 
the plant Is located right next to the 
central warehouses. 
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DATA PROCESS!NG 
from an orticle appearing in "Food Business" 

Til E T II EOII\' Ihllt . ,11 '1'11"""11" d ala 
Ilr"t" ' ~:li nl: I ~ [l nit'l· ' ~· 1"\'.< I ' r\"t·d IInl,\' 

r,,1' till' hil: hU ~ LIlI':'~ ju,, ' ' :' 11" ~" . t:s
amplt.; 1).·lrn"lIi.'1I F""d:" LOlli.\'ill,-, 
K"lltueky, 1I11l1'un.ll i pn,dIH'!'\' - t.:n,,'~· 
ill!~ IImll!!' Sfl mill1"n Ill ,, ' ~' t'ar- i~ J.!l- I
tilll: n (IU il'k 11\l11llhly rnarkd anul~' '' I '' 
plus 1lIlIIlcy-:w \ 'i ll,L: pn!l"I'wI,rk atTUl'lU'Y 

und I'fll'l·dUJI wilh a "l11il1iuhm'" datu 
"nll' I'I'~inA sYlIlmn . 

SUlIll'thinA ,,",'r II year lJl:". 1J,'hnlln · 
it'll ll1unH/.:t'l1\l'll! plUAI:I ·d SlCUHlO 1111" 

un ullin' Illlll'ililh ' mall!.' by Frieh'll. hlt' ., 
('ulled 1\ CllmputYJX'l', Thb ll\ltt"lUIII ' 

hnndh.'~ bu th (m'l u!"y order,. 111111 in· 
\ 'uk.,:, in haH the liml: f"rnwrl y n" 
quin-d. A by.pnodUt" 1>Ulldlt'd tapt· 
pn'l>un·d by lilt' C"tnllulYIII'I" dunn): in
\'uidnA hi scnl _ III d .. ~,· IIf "m-h ulttnlh_ 
III lin IBM !it'1-\'il"I- liIU-I'ltli rtll" lahulalt-d 
nna lyscs: (·,'lllpll' led I"l'p'II"IS h"l! in ,-"m
IliA liu('k ' UlI' wI-"k laW I". 

" WI' nt 'l,d ubuul :!O diff. ,rt ·nl n ' I)O'rt~ 

l'm'll munlh," su~-s Ollkc !\Iamu.!.·r Ar
Ihul" O'TIIII\t·. "und wllt'n \\.,. did Ih.'111 
b\' hund. \,-jlh ,'UI" ,,\\'11 I·all'ltlali"n.·. 
tlll'\' Wt·!'t·Il'1 !'l'ud\' un' II II rn"Il,h a(It'1" 
1111 '1111' datn wus ·i n. Wilh 1111' C"m ll1l
Iypl'l' IUPI·. WI ' l'lll1 1!lI\"! ' IIlI'llI \\' llhm 
"i):hl duy s. 

"CIHlIlcI'S f"I' 1'1"1"'11' un· \' llll1all~-
1.1imlnult-d" at·""rdil1\: I" O"r""I,·. " Ill'
I'UU~I' "nly Ihl' 1',bllll11l' l' "rd, ' r 11111111wr, 
I'"nlntt'l numllt'l", dall ' , ·nll ' rl ·d. dah' "f 

~
\ , 

, ... , ~ ' 
, J 

"h ipnll' III , lind qtlal\lit ~' u n ' "n ' , ' I'"d 
1111t11t1itll ~' "n utiI' (UI'I"I .\' "nl"r blank". 
In .·"mph'tillL! "til" in\'"k.,,.. IInl.\' . ' 11 · 

II it·~ 1111111.· h~' humt un' Ihl' in\'''Il"'' 
dalt· Hlld lIumh,'" "f quanlil .'- ~ hipllt ·d . " 

D.,lm'lIljnl nwilllail\~ ""ul!hl .\' 0;-(10 
h"utl"r t'anh IIml 1000 ilt'm "unls (I"m 
whil'h Ih.· Cllt1lJltll~' per atlllllllltlil'ally 
" ... it, .... flll'llIry unll'l" ~ ill Ir ipl i,·ult·. "it" 
11'1·1t·" dall! ( .. "m Ihu.< l' urclt' l"~ an' 
Iltllwlwd illill II h.\, ·PI'lId uI't 11a11"1" Illp., 
f"l" in\" .. ll· 1Il1o! lall '''_ 

TWII ,·"pi.,,, IIf Ih., .. rd.,r Io!II III "nip' 
PilI!-! r"l" u~ ,· III "nit' l' ITwk. ·up IIml 11'111'1 .. 
IlIadllll! . \\' I1l'1l Iht·n ' 111"1' "~.·,,f·~" "k 
I h'm~. 1l" lali"" j " Illild., .. n "n.· I'''IIY, 
w hit-h I ~ )"I·lu l"l1 . ·11 w ith hill .. r 11Idmlo! 
I .. lilt' "Ilk., f .. r ill\' II1('jlllo!. 

Bt·,.id.,,, p"~"lblt , dmn):.'~ in qua n
lIIi. ,,. " luPI), ·d . till' ~ hipll i n ): .. 1Iit-e III· 

~I' I' I " .'11 Ihb t·"P.\' till' in\'olt'" dllh' and 
numlwl·. lind th.·"., 110111111111 "' an' lilt' 
"Il l ~' Infll l'lllll lllll1 till' C"IllI)ul~' p,,!, u p
t'rat,,!, hll ~ III H'P" In lllul1uully . Tht, 
111l1t'h illl" jll"t·PlU·" " tilt" "c~ 1 "f IIii' Ill· 

\"'It' , ' UUI'!lIlUlll·all.\ ·. laltlill-! II ~ inr"rll1l1' 
II'In 1""111 II\J' lUlU' punl'ill'tI "ul dwill l-( 
',nlt ·1' jln ·piJrall"n. Tlw~ .. ill\" ,it-l'~ w,·r .. 
IH" '\'i"II~ ly pl"I 'piln ·d manually . 

"Our C"ll1pu l~' fJt ' r l'alc lllnl.· ~ pri"t, 
l ·s h ' II ~ I"n" l.ul"mlllit-a lly, lind ill,""il" 
ill lo! I ~ la ~ It '1" anti mill'" lIl'l'UI'HIt ' Ihan 
('\"' 1" bdllrt· III \.ur "tlkt· ... O"r",,\e n '-
11"1'1 ,. . "OU I" "Id tlH ' lh"d n ·quil"l·d t' ilt' 

DtI",o"ico OUicl! Mo"o,er Arth"r O'Toole .. O l che ~ 0' cdoe punched cOfd I~d~ ,'em 
i"lofmol iD" lor o"lomolic "'rifi"1 by Comp"l,pn. 
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1I\'r~"n Iu "slt-lld till' 111·il'. ·" und fiAtU . 
allY di~ l·uun"' . lind I1I1lttl1l'1" I .. l'Ill'I ' 
Ih.'H· n~un's. Thai kind ur delnl" I 
dll'l'k inlo! j " no l"n):.,1' IWl'e~~Ul'Y, IIr I 
lhal alun!' I'ul~ Ihl' WlIl"k in h"Jr. T\\ , 
1ll1'11l1lt'1''' of IIUI" .·i r.:hl·nmn 1I1111'l' ~ I " I 
"p"rah' tilt' CtlII1PulYP,·r. di\" idi lllo! II .. 
"'ltrk III ~lIit Ih"IIISI·h ·l's. Iltlll u)"t' 1111\1' . 
\\'i~I' fn'I' r"r IItI\l'1' duli.· .•. Thill snn 
WOl"k IUliet u~,'d 10 tak, ' tI\l' t'nlil"l' lin " 
or IW" "mpl"yt'l'''.'' 

West Coast Promotion 
F'l'l'~ llu Mill' II \'" 11 j MlIl1urll~'lu\'i n~ 

C"mpllllY lllld Il1l' \\'I' ~ I C .. a ,,1 Mm';,· 
I"uni Manufa,'lurlll~ Cllmpan~' III Oal.· 

land 1111\"1' utlllttunn·d Ih., bllo!lo!csl n .· 
d i" ad\'d"1t~ing pl'um"lj" n 111 UII' :q 
Yl'ar hi~ III \'y .. r Pel'h' ~'IIIIn II1M'urIllU 

pro'£!Ul·I". 
T"p'I";I\t'd auril .. IIl·I' I'lldi" "Iulillil ' 

Will ' ·lln" lht.: P"\'(l'l' t,,,11 1lI.''' ~ ltlo!l' ill 

rl"l'~ llU . 'San F n ll1l'iH"ti. Sun J", f. 
Shl(·kl,,". Slll"rillIWnlll, n;llll'l'~fh · ld. t.. , 
01""1'1', and l\1,,(Il-~tu . 

In New York Subwoys 
In pi ~ l':t l"rial ~pil-net"r II n~h much' 

III II \'arit'ly lOr filtH",\' ,'uls IIlld ~ 11II1 1" 
..I n"nWIl1 n1[I1·" .... ni Pl"udUl'I " IIullin, d 
1I plalll"l' IIr Dru('\ll'lh' "f S"ufulld Mltl l
nanl ~el'n·d un "ell· slll'lls. TIll' du e ~ 
blue bat:kl,:rllund I'nhunn,d tI\l' umbo I 
Itf Ih.· IIlllt'ar"nb lind t1ll1d., the ~uu l. d 
"hrimp lilld 1llu ~h,,"ttm~ tl1ttulh ·wuh r, 
ill).! in appeal. Th., lid IIJlJll' lIn,d un Hi I' 
wuy billbuards wllh till' ht·ad ln ).! : "Til •. 
(III' rj~h lUld n"lllUn l." 

U~III).! II ~mall l' l" n'prudlll' llI in (ur l ' 

~ I "I"I' t11l' n'hundl~ill~, IInti 1·""lt·" ~ I a 
Iwld ' .... ·l lIt· pa"~ wllh inr"l"lIIllliun T~ 
tilt' dl, h_ H " llt.UIl1 1\1;'(·;II·"ni Cump:, 
ur LUll \: bl;uul Cll y l"I 'p"rt " I-!,,,,d 1..1 
h-II bU~ IIlI'~ " " " a rt 'sult uf Ihl' (·u: 
pail! lI un: lII~ .'''n~ume l·S I .. l'njllY ,., 
{""tI d l .' I1t'~ wllh n .. n"lo ,nl ,.p;llo!h.·, I 
m .... m"ni :tIlt! ~:IIIl"·~ . 

Sponish Languagc Promolio I 
\' . 1.1In,,~a &. S'UIS hun' I.mlldlt'd \ 

Ih· . .; 1 111:1J"1' j ' ''nll' ~ 1 t"'l' l" prt'''l'nlt'd . 
Ihe Ill1p"rlanl Span b h-Iun).!uu!:l· 11\ . I 
k.'1 " I t\l'\\' Y"rk Cil,\' , Tht· ' ·'II1It '.·' I. ! 
inll"luiul'inl,; Ihe t\l'\\' "ridellini . .1 

H",u" III Sl);lllt ~ h hIlUH,\\·i\,es. 

AlIl"IIl"Ii\"t' pri :f.l'~ IIII" I'ed in Ih e l', 
le,'1 dul"ing ti ll' ""mlh ur Murl'il \\', :, 
1111 Ea~" ' r \'aeatiltll rUI" IWII in P ""i!, 
nil'" wil h all "XJlj'Il ~ " ~ paid : \1111 , 'I 
hunl\' :lpptillll"j '';: lll1d ,"uriuus elln"" ... · 
l iu l1 pri7.I·". 

"Fiddlini L.. H,,~u" Is 1\ Jlflldl.(1 
"11.:t'ilk .. lly d t:n lltill.'d ftll" till' SPllnt · \J 
lII<Jrkt:1 aftel" u t:un·fu l 1I1lu'kl'til1G slO,ty 
was mad.· (UI' Ll1n,,~u by Vegn. II; 
Spllllish·!:lIllo!uu).!c nAcne)" 
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DRIED EGG SOLIDS 
whole eggs o r egg yolk~ 

spray dried under strict quality 
controls to assure you the finest 
in uniform color and top 'luo lity 

lJ .. rL 

FROZEN DARK YOLKS 
Plan ts in the heart o f the 
grain belt where yolks ore 
naturally darker , MONARK 
can furnish exactly whot 
you need for top quality 

whatever your egg need. 
you'll profit when you coli 

MONARK EGG CORP. 
601 E. Third St, KOU01 Clly 6, Mo. 

HMdlo" 1.1970 

JACOBS·WINSTON 
LABORATORIES, Inc. 

EST. '910 

·,l/1suitilll2 and Analy t ical Cllemi5ts. 5pt'l'ilt/iz;"A 
'1 nil matters invoh'inl1 'Ill' eKflminntion. pHK/uc· 

If! and labclinl2 01 Macaroni. Noodle IIml Ellll 
' roduc:,s. 

' -Vitamins and Minerals Enrichment Assays. 

2-E99 Solids and Calor Scare in Eg9s, Yolks and 
E99 Noodles. 

3-Semollna and Flour Analysis. 

4-Rodent and Insect Infestation Investl9atloM. 
Microscopic Analyses. 

S-SANITARY PLANT INSPECTIONS AND 
WRITTEN REPORTS. 

James J , Winston, Di rector 
156 Chambers Sireet 

New York 7, NY 

Wc~te'n S lolc~ R'·P'l·~enlo l .. t' 10 ' macaw ... toelw" "'IJ" I ' l' f ~ 

ond fl.'POlftn!J ~pcCtQI" I \ 10' tI,e\ 0".1 moeo"'''' 11'0:"'" 

MlJnulaclllrt'rs 01 rCI\';oll Ilml 
,amu/e muchiTles. 
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[ WAY BACK WHEN 

40 Yean Ago 

• h. laree cartoon drawn for the May 
1921 luue depicted ''The Old Swim· 
mlng Hole" 1lI the National Macaroni 
Manufacturers Auoclation. Members 
H. P. Roul, C. F. Mueller, L. G. Tu
Jaiue, F. W. Fouldl and B. F. Huestis 
were leen enjoylnl their Iwlm. Mem
ber J . T. W1I11ams while paddlinl 
about calli out, "Come In-the water'. 
ftne," while Seer1!lary Donna 8J life
guard aulata would-be new members 
to the .prlnaboard. 
• "Away with the price cutter," saya 

. the May Macaroni Journal. "Tne price 
cutter I. wone than a criminal. He 11 
• fool. He not only pull. down the 
,t.ndard of his loOOtj be not only puliJ 
down his competltorsi be pulls down 
hlrnlelf and hls whole trade. If the 
bUilnep world were dominated by 
price cutlen, there would be no bUll· 
neu at an," 
• The Tariff Commlulon was ukine 
more cooperation from the western 
macaroni makers In forwarding data 
on production costs, 10 that a complete 
report could be made to the commit· 
tee on ways and melllll for constrlera· 
tlon In the revision of the present tar· 
U! act. 

30 Yun Ago 

• Low and ridiculous macaroni prices 
were quoted in a number of areas. In 
Sl Lou1l macaroni In bulk was sold 
for three and one-half cents a pound. 
A number of lroccries in Oklahoma 
were selllni six packages of macaroni 
for 25 cents. Bul Portland. Oregon ap
parently W81 leading aU the rest of the 
country with Pllgly Wiggly advertis
Ing, amonl other things, a two-pound 
package for six cents. 
• The Foodstuffs Division of the Com
merte Department ftgures showed that 
In 1931 the average American con
sumed annually 145 pounds of meat, 
nearly 20 pounds of breakfast food, 214 
quarts of milk, 177 pounds of wheat 
Oour, and three and three-fourths 
pounda of macaroni, spaghetti and 
noodles. 
• Washington Representative B. R. Ja
cobs reported that the Federal Speclft. 
catlona Board was considering the clas
slftcatlon of macaroni products into 
four types. "These standards," said Mr. 
Jacobs, "thoua:h not perfed, are broad 
enough to allow sufficient latitude to 
meet the requirements and yet are 
sufficiently tI,hl to prevent lubsmu· 
lion of one raw material for the other!' 
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20 Ylln Ago 

• The program for the Thlrty-elghth 
Annual Meetlnl to be held In Pitts
burgh, Pennaylvanla. in June 1941 an· 
nounced busine.. sessloM scheduled 
on the subjects of proper packaging to 
lnaure safe delivery: vitamins, Includ
Ina: reports on research work: and en· 
forcement and defense, coverlnl pro
tective action taken, state regulationa 
and Federal requirements. 
• Several macaroni tlmu were start· 
Ina: to fortify their products with vita· 
mini and minerals. Because of the In· 
!emt of the ,eneral public In forUII
catlon of food producta and the fact 
that many consumen were selectlnl 
thl!lr foods on the hula of vltnmln and 
mineral contrnl. Dlredor of Research 
B. R. Jacobs sunealed that enrich
ment waa a subject of dl~t and per
sonal Interest to every macaroni manu· 
facturer. 
• Several sellure. of macaroni-spa
ghettl-ell noodle. of the "rattle-Iy" 
type-mean In, those that Rem to be 
purposely slack-Oiled-have been made 
by the Food and Drul Admln1ltraUon. 
Once alaln the Association haa been 
asked. to llllat In the industry's wider 
observance of the special relulalions 
Igreed upon. 

10 Y.an Ago 
• What's In a name'! Plenty, the 
United. States macaroni lndustry cho
NSeI in thelr lon,-continued fta:ht 
alalnat the \lie of the tenn "paste" for 
macaroni products. Headway was made 
when the Standard ClusU!.cation Man
ual for accepted lenni naIaD to be 
used by all lovernment agencies now 
refen to our Industry as the "maca· 
roni indwtry" and to our products as 
"macaroni" In the lenerlc aense. 
• Macaroni and noodle manufaduren 
were liven a month from April 25 to 
calculale prices under Offtce of Price 
Stablllz.aUon Relulatlon 22. Adminis
trator Mike DISalle llat~ t~:O:c ob
jective. to the order. He said It would 
Irant relief to mlnufacturen neMlng 

. It under the lenera} freele orderi It 
would roll back margiN which were 
widened after the outbreak of U.e Ko
rean Warj It would restore more nor· 
mal coll·price relationships. 
• Sponsor ma,nine told how spot ra
dio, mostly news prolrama, doubled 
salel for tho C. F. Mueller Company In 
nine yean. Advertlalnl phllosophy W81 

described .. bued on these principals: 
Start with 8 lood product. "You can' t 
make an empty bal stand up": Oet a 

WAHTID-SubKrlbers 10 

Journal: your lOin "'"'''''''''''''' 
department heads, key 
alhen who want 10 know 
In the macaroni 'Ield. Annual out .. """",, 
rate: $4 damntlc; $5 'arelgn. 
roles for group, ave, to, Contact 
ronl Journal, Box 336. Palatine, I 

'01 SAU-HandloOmtllv bound volumes 
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convincing sales ItOry: Seek 
reaponslve circulationi Make 
frequent: Use premlunu and 
methods to acquire new co'uu.m" .... 
• Some 43 repre.entatlvea 
ronl firma around the 
ed the Hoskins Company 
tiona forum at 
tllty. "U.e your Ulets." ufled 
Ho.kina. "Check your 
tloned Charles M. Hosklnl. 
clean," warned ' sanitarian Tom 

'Nhy BUHLER designed Macaroni Plants 

are the world's most elflclent 

Whether you wish to build a new pla nt or 
modernize your present one, OUIIUR offers 
you the services of a large team or experi
enced macaroni manufacturing specialists. 

The Sales Enginecr who visits you to sur
vey your needs . . . the Project Engineer who 
analyzes your operation and deveiopli the 
drying diagrum . .. the drufismen who draw 
up the detailed plans .• . and the Head 
Erector who sU(JCl'\lises the installation . .. 
all arc ractory-trained and :Ipecialists in the 

macaroni field. Thcy are cxpert in finding 
ways you ca n save money through good 
design and efficient operation. 

Behind these engineers is experience gained 
rrom designing hundreds of modern plants 
around the world in practically every country 
where macaroni is manuractured. 

Ir you arc interested in learning how you 
can improve the quality or ),our product 
while incrcasingoutput and efficicncy or your 
plant, write or call 8UIILER •• , loday ! 

W1UIAM .11011 
Manager 0' Mocotolll D.pl. 

NEW HOM. 0'-

'il®®YEARI 
(BUHLER 

€€€€ 

The BUBLBB Corporat.toD. 
C-pleted Mar I. 1961, HI MOCIom office'" 
~ ItvIIAIt ., 1925 WIlPllto louie
.... N. ~poh. MIMototIl,I, .. now Melli. 
q .. rten for Tho hNtf CotpohIdon. 



unlOMllnlh ... .--.\ 
!N"-.r. and "-llfl 

BUHLER 
aulolnali"~ 

Continuous operation ••• 24 hours ."1 day 
Here arc modern production methods at their best ... truly automatic 
and continuous production lines that operate 24 hours a day. And 
at the same time, they also provide automatic storage for long gooJs 
so you can do all packaging during the daytime shin. 

From the truck or car which delivers the raw malc:rlul to discharge 
of the finished product, each step is carried out by 010 tern equipment 
designed to produce the best possible product in the most economical 
possible manner. 

Whether you manufacture long or short goods, you will be plC41scd 
to discover the savings which a modern, automatic all·BulltER 
production line can olTer you. 

. I 

FOR SHORT GOODS • •. 
• 

LONG GOODS ••. -.-:. 

'il ® ® YUIll 
(BUHLER) 

€€€€ 

~roduclion lines 
Flexlble ••• to lit your available lIoor space 
Typical BunLER bulk handling and both long lind short goods 
production lines are shown on these pages. In actual practice, how
c\'er, the bulk handling system is engineered to lit your existing 
fac ilities and the Press, Spreader, Pre-dryer, Finishing Dryer, Auto
matic Storage, and Cutler need not be installed end-lo-end. Thus, if 
),our present fioor space in your present building doc!; not lend 
itself to such a plan, it's possible to urrange the various units 
side-by-side or on different Hoors. 

Your nearest BUttLER representative cun give you valuable assistance 
in reducing your production costs through plant modernization. His 
address is shown on the following page. Call him loday ! 

rd' 
up to 1500 pounds per hour 

to 1500 pounds per hour 

AUTOMATIO .TO .... O. UNIT 

t 
) 
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Machinery and 
equipment and 
complete en,l· 
necrln'lCrvlce (or 
bulk slcrap and 
hlndUn, l)'ItCIftl. 

PlIIoOlYU .... flN5tWfO Dina (or Lon, Oooda • 
lipM!d to pf'OdllOO automatically. with .Imost no lUper
vilion, I RBI dw product and 10 yield In optimum color 
ell'ect. Sanitary mllllructlon with ,win,-out p.ndI, bater 
huulatlon and new posltlYdy controlled IIkt trandCf 
are tho ("Iura or WI new and uoJquc machine. 

Pll-Dlm ..... flNtI ... O "'"Yn (ot Short Oood. 
and Noodles. Auloffillic:ally. with Ilmost no luper
vision, Ihctc dryctl produce. tint cll" proch.IC1 with 
optimum color effect. Sanitary conltruction, Iwln., 
DUI panel_, better insulation Ind new S-Ekmtnl dryln, 
c:onveyof'l an: (utura no olhet mate Cln olfer. 

Complete Macaroni Plants by BUHLER 
THE BUBLER CORPORATION, 1925 WOYlalallwd.,MIM.opolb, MJnn.!U '·1401) '''''''I' '!'otn-n (COIIada, Lid. 24 KIng St. W. Toronto I, Ontario IfMplt. 2·25751 

S.I •• Offle •• : NIW YOI" OTY_ 230,DfII 04.,_. (MU 9.5446) 
OICACJO-a- !II !I. 327 50uIh LaSaU. 51, .. 1 (Ho4 7 ·5735) 

S.I ••• nd Servlc. 
R,pt ... nt.Ii" .. 

LOUISIANA, ArIM KUIlII. '0200 " ... , St., N_ OtllOftllCH 2-4119) 
CAUfOlNlA, H_IoIII. 1715 Juaru 04_. Lot.tJtot (YO 7·7!!:16) 
CAlWOINIAI E.c. MoItI, Co.. 12'" W ......... $t., Lot ""' .... 11M 7.3909) 
WASHWOl'ONI ........ 10-'6 '-',.w. A .......... Sao .... 31LA 2.5411) 

; 

How to make your 

macaroni and noodle 

products beHer 

One word gives the answer-enrichment! 
Why does enrichment make them better? 

Because enriched foods are nutritionally more 
valuable. People want nutritious foods. 

Enrichment makes food more nutritious. You 
should make your products more nutritlous 
by enriching them. Qualified authoritles-

physlcl.ns, nutritionists, dletltl.ns
support enrichment. 

'IOCHE' 

1 wafer. to 100 lbs. 0." semoUna. disintegrated in a 

small amount of water and thoroughly mlled in 

your dough. gives a macaroni or noodle product 

fully meeting the minimum FDA requirements 

(per Ib.-4 mg. vitamin D .. I.7 mg. vitamtn 

B,,27 mg. nlacln,13mg. Iron). Only Roche 

makes SQUARE enrichment waren designed 

for easier. accurate measuring and to mix in 

solution within seconds. 

. " 
tROCH,Eh VITAMINS 

'or mechanIcal '"dIng whh";~ny contlnuoul pr ... 

1 ounce of this powdered concentrate added 

to 100 lbs. of semolina enriches to the same 

ROC H E e flJ/"e rlt.em;cala f}})itJ;o;o,. 

HOFFMANN-LA ROCHE INC " NUTLEY 10, NEW JERSEY 

INIIClIMEHT WAIUS AND PREMIX DISTIIII_unD AND SUYICED IY WALlACE' IIERNAN CO .• INC., IlLUVILLE 9, N. J. 

~J 
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What do :Y0':i 
want fi"'om ':' i' ' 

•. I 0' ,:.!.~~,~ 

your , duru~,-" :--', 
suppli~r~?< 

'- o 
t· .,. ~ 

SERVICE, 'you g~~ it 'with a, If it's 

BaldwinlVUk, 
New York 

Saint Paul. 
Minne«lta 

. , ,/ ~. " 

smile'from Int~rnatiOriall 
, ' . • • ~ ', ' "'I\; 'I. -

, The convenient loca,tion. 01 International mil1s at 
, Baldwinsville and St, Pntd mean 'lost, 'efficient 

service, •• in bag or in bulk ••• via rtUlcar or truck ' 
.. . "piggy.back" Of. "fiShy.back," too. 
So, I~r J~pcndnble d~ivery of tOp-qu8llty:' durum 

~. ..,. 
products, see YOJlr rep!l!llentative frilm. , ; I 

.~' I.' • . ... 


